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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Productivity and Quality of milk is top priority of the Govt : Atul Chaturvedi 
JAN 31, 2021 

https://dairynews7x7.com/productivity-and-quality-of-milk-is-top-priority-of-the-govt-atul-chaturvedi/ 

 

griculture Today organised India Dairy 

awards on Jan 30,2021. Key stakehold-

ers from the industry, government and 

farmer groups attended the function. The policy 

makers shared the government future plans for 

the dairy and livestock industry. Ananda Paneer 

launched their innovative variants during the 

award ceremony. The winners of these awards 

in different categories are as follows . 

 
Government perspective on dairy related poli-

cies 

Sh Atul Chaturvedi, Secretary ,Department of 

Animal Husbandry and Dairying started by shar-

ing the latest milk production figures of India. 

The country produced 198.4 Mill MT of milk at 

little less than 6% growth rate in 2019-20 with a 

per capita consumption of 412 gms. He said 

that now we need a shift of mindset from man-

aging shortages to handling surpluses. 

He shared three key challenges in front of India 

dairy sector. The first one being that commer-

cial aspect is overriding the quality and safety 
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aspect of milk in the unorganised sector. Sec-

ond is that due to poor productivity our cost of 

milk production is not globally competitive. 

How to enhance the milk productivity by mak-

ing animals disease free, proper feeding and 

creating better pool of genome was the third 

challenge. 

He shared the programs being launched by the 

Government in past few years like vaccination 

program, traceability through Aadhar card and 

nationwide Artificial insemination program. He 

lauded the developments being made in the 

area of IVF technology and sexed sorted semen. 

A soft mention of DIDF and AHIDF to create 

quality infrastructure for milk processing and 

chilling was done as his opening remarks. 

Make dairy sector aspirational 

Mr Tarun Shridhar Ex secretary Department of 

animal husbandry shared his vision for dairy de-

velopment in India. Can we make dairy as an as-

piring business for the youth? The policy maker 

must do everything to make it happen. We 

must not fall prey to fancy of being the largest 

or with the absolute numbers of production. In-

dia may be the largest producer of milk due to 

largest bovine population also. 

The policy makers could work with humble tar-

gets like increasing average lactation production 

from 1800 litres to meet global average of 2400 

liters first. He also raised the issue of inade-

quacy of vet infrastructure in terms of numbers 

and quality. For a population of 130 mill live-

stock there are 60000 vet institutions for health 

including mobile dispensaries with elementary 

facilities. 

He also touched a very critical point of availabil-

ity of good quality water for livestock. 85% of 

milk is water and in the absence of enough 

good quality water the growth of sector looks 

doubtful. Step sisterly treatment of buffaloes 

and negative publicity about milk by plant 

based beverages in India were his key concerns 

as a closing remark. 

Expectation of dairy sector in Budget 2021 

Dr R S Sodhi, MD GCMMF began his remarks on 

a lighter note. he thanked the government to 

atleast inviting views of dairy industry also for 

the budget. Dairy is a 8 lakh crore industry and 

still neglected the most at the time of allocation 

of budget. Out of 30 lakh 42000 Crores of 

budget dairy gets a minuscule allocation of 

3289 Crores. Agriculture and fertiliser on the 

other hand receives Rs 214000 Crores. 

He insisted to get dairy made the part of Agri-

culture definition. The livestock farmers must 

also get all benefits which the agri farmers re-

ceives. Dairy farmers are contributing 27% to 

Agriculture without any seed/crop loan, ferti-

liser/power subsidy and income tax benefits. 

Dairy is a better employer for youth in rural 

area than the urban opportunities. The quality 

of jobs being offered to rural youth in urban ar-

eas are very low standard. 

He shared that in 70s and 80s an investment of 

Rs 1000 Crore only per annum in operation 

flood brought the sector a global leader. On 

similar lines the government must ensure at 

least Rs 5000 Crores in White revolution-II pro-

gram . The total allocation for the sector may be 

increased to Rs 10000 Crore at least or 10% of 

total agriculture budget. 

He suggested government to create Brand buf-

falo at a global level. Buffalo milk is far superior 

in nutritional contents as well as taste than the 

other bovine milk. It is also 100% A2 so that 

could also be a strong positioning point. He also 

requested the government to take stern actions 

against the industrial bodies advocating Plant 

based beverages to be better than the milk. He 

said that the bovine milk is a matter of over 100 

million farmers and is the backbone of bovine 

sustainability in India. 

Policy for dairy sector the way forward 

Sh Atul Chaturvedi at the end shared the way 

forward for dairy sector policies as planned by 

the government. The government would like to 

see Livestock and dairy as an independent sec-



tor . The Gross value addition (GVA) by Crop ag-

riculture from 2014 to 2019 dropped from 

11.2% to 9.4%. GVA for livestock sector in-

creased from 4.5% to 5.1% during the same pe-

riod and set off the loss made through agricul-

ture. 

Milk is a source of liquidity and stability for a 

farmer. This is further validated as a farmer 

keeping livestock with crop farming never re-

sorted to suicide . Milk is also a 365 times rota-

tion of money for a retailer. It has a potential to 

create 12 million jobs in next few years. Quality 

and safety of milk and milk products will be the 

priority of the government. The government is 

trying to build a single window platform to issue 

a gold standard for product and process. There 

will be a separate logo for this gold standard. 

The government is planning to support invest-

ment in infrastructure for chilling, testing and 

processing. An additional processing capacity of 

115-125 Mill MT milk would require 1100-1220 , 

3 lakh LPD processing plant. The collection 

would also require 170000 to 200000 Bulk milk 

cooler of 2000 Litres each in next few years. The 

government is planning to create quality infra-

structure for Value added milk products . 

 

We will extend fullest support to Sangam dairy: Nabard 
Jan 31, 2021 

https://timesofindia.indiatimes.com/city/amaravati/we-will-extend-fullest-support-to-sangam-dairy-nabard/arti-

cleshow/80615476.cms 

UNTUR: Lauding the management of 

Sangam dairy , National Bank for Agri-

culture and Rural Development (Nab-

ard) has agreed to extend full support for its ex-

pansion. A team of officials from Nabard, which 

inspected the facilities in the dairy, expressed 

its satisfaction on the utilization of the funds 

granted in the past. 

The Nabard general manager Prabhakar Behra, 

who led the 20-member official team, observed 

that Sangam dairy is working for the uplift of 

the dairy farmers. 

He appreciated various schemes launched by 

the dairy management under the chairmanship 

of Dhulipalla Narendra Kumar . Behra said that 

Sangam dairy had taken various measures for 

the welfare of the milk producers along with 

sharing the profits. He said that the dairy man-

agement had a vision for its development as it is 

making fullest usage of the machinery. He said 

that dairy management had also taken a novel 

move to produce more milk based products to 

attract the consumers. 

The nabard team asked the management to 

submit proposals for grant of funds for expan-

sion of the dairy units. “We are ready to con-

sider grant of funds if suitable proposals are 

submitted,” said Behra. 

Former legislator and chairman Narendra Ku-

mar said that quality is their chief mantra for 

consolidating the market. He said that they 

were not compromising on quality either in pro-

ducing the end products or procurement. He 

said that the dairy which has a strong base in 

Guntur district, had started procurement from 

Prakasam, Nellore and Chittoor districts as well. 

He said that milk producers were the real own-

ers of the company as they have been sharing 

every rupee of the profits to their members. He 

explained that they were planning to set up 

more bulk milk chilling units in different districts 

to increase the procurement. 

Senior general manager Udayabhaskar, deputy 

GMs Ramesh ,Solmon, Sangam dairy in-charge 

MD Peddi Sambasiva Rao and senior officials of 

Nabard were present. 
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Can the next budget unleash a grass-root revolution in India? 
JAN 30, 2021 
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an the next budget unleash a grass-root 

revolution in India? Yes, it can. Unlike 

China, which has followed the path of 

promoting state-capitalism, India is ready to fol-

low a different growth path based on grass-root 

entrepreneurship. 

The increasing demand for promoting a bot-

tom-up path to development is evident in the 

recent widespread protests by farmers. They 

have demanded that their role in development 

will not be compromised by the large tycoons. 

India is still home to the largest number of poor 

people in the world. The wealth of India’s top-

10 billionaires is equivalent to the wealth of the 

bottom 50% of the population. This can be 

changed by scaling up the importance of small 

entrepreneurs in the next budget. 

What can policymakers do to unleash a grass-

root revolution in India? First, India’s Start-Up 

Agenda needs to be changed, and the new 

budget can achieve this by giving small entre-

preneurs a bigger seat at the policy table. Poli-

cymakers need to recognise the importance of 

small entrepreneurs in India’s new growth 

model. 

Second, the budget can emphasise the im-

portance of participation, transparency and 

consensus building to make policies more credi-

ble. Third, recognise that promoting China’s 

path to development, based on state-capital-

ism, and allowing large tycoons to buy directly 

from small producers will not work in India. In-

stead, focus on the digital revolution and scaling 

up investments in rural infrastructure that will 

unleash a grassroots revolution. 

Digital revolution 

India’s digital revolution has a huge potential to 

make small entrepreneurship more productive 

and profitable, by reducing market risks they 

face, and improving individual private returns. 

The new budget can take actions to remove the 

widespread digital divide in India. Removing the 

digital divide will improve the asset position of 

the small entrepreneurs, build social capital in 

the informal sectors, help women self-help 

groups, and energy and water user groups. Ac-

cess to the digital revolution will transform the 

informal sector into a large formal one, which 

can compete with large tycoons. Policymakers 

need to recognise the role of a digital revolution 

in promoting rural producers, improving agricul-

tural research and extension services, land ad-

ministration, and watershed management. 
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Take for example “pashu sakhis” and goat rear-

ing small entrepreneurs in Bihar and Madhya 

Pradesh. Small entrepreneurs, especially 

women, still do more than 90% of the goat rear-

ing. Their income can more than double if they 

have access to digital technology to place the 

photos of the goats on eBay-like sites that will 

increase the size of the potential market. 

A successful example of how digital technology 

has started to transform small scale entrepre-

neurship and rural growth is eChoupal . The in-

troduction of internet kiosks in villages to pro-

vide information on soybean prices and prod-

uct-screening services has cut out the role of 

middlemen and large tycoons, enhanced mar-

ket efficiency, increased small farmers’ profits, 

and boosted soybean cultivation in districts 

with kiosks, by reallocating land away from 

other crop cultivation . 

Scaling up rural investments will encourage 

farmers to diversify, increasing rural income, 

particularly in the rain-fed areas, where poverty 

remains high. Some agricultural sub-sectors 

have a particularly high potential for expansion, 

notably dairy. The livestock sector, primarily 

due to dairy, contributes over a quarter of agri-

cultural GDP and is a source of income for 70% 

of India’s rural families, mostly those who are 

poor and headed by women. 

Growth in milk production, at about 4% per an-

num, has been brisk, but future domestic de-

mand is expected to grow by at least 5% per an-

num. Milk production is constrained, however, 

by the poor genetic quality of cows, inadequate 

nutrients, inaccessible veterinary care, and 

other factors. A targeted programme in Start-

Up India can tackle these constraints. Policy-

makers can strengthen rural entrepreneurs by 

promoting private sector investment in market-

ing, value chains and agro-processing to its full 

potential. This will promote diversification and 

minimise consumer prices. 

Improve credibility of public policy 

 The new budget can change the growth agenda 

from promoting state-capitalism, or large ty-

coons, or engaging in huge direct interventions 

and overregulation by the government. It can 

scale up investments in rural infrastructure and 

provide an enabling environment for small rural 

entrepreneurs and agribusiness. India’s legacy 

of extensive government involvement in agricul-

tural marketing in the past, or interventions by 

large tycoons in the future, will not succeed as 

it will restrict the access to large markets by 

small entrepreneurs. 

Subsidies on power, fertilisers and irrigation 

have progressively come to dominate govern-

ment expenditures, and are now four-times 

larger than rural infrastructure investment. Re-

ducing agricultural subsidies is often seen as a 

direct attack on farmers’ interests. States in In-

dia that once ended free power to farmers had 

underestimated the resulting political fallout, 

and they reintroduced free power when faced 

with the prospect of electoral defeat. This pro-

cess need not repeat again, as scaling up invest-

ments will help them. 

Policymakers can learn lessons from past re-

forms, and set aside partisan and ideological de-

bates. A grassroots revolution will succeed only 

with the active participation of small rural en-

trepreneurs, especially poor women entrepre-

neurs. More than 70% of rural families, led by 

women, are still engaged in goat herding, Allow-

ing large tycoons to buy directly from them will 

not solve their problem. India needs a grass-

roots revolution now to promote growth and 

social welfare. Policymakers need to recognise 

that India remains home to the largest number 

of malnourished people in the world, who live 

primarily in the rural areas and lagging regions. 

Improve climate change agenda 

India remains one of the most water and land-

scarce country in the world. In the future, agri-

culture will not remain the largest user of wa-

ter, as it will face increased competition in wa-

ter usage from other sectors and domestic use. 



A solution is to scale up the focus on the climate 

change agenda, especially improving water effi-

ciency (“grow more crop output with less water 

input”), in the next budget. Improving water ef-

ficiency is as important, if not more important, 

as improving energy efficiency. 

Water efficiency can be increased through scal-

ing up piped conveyance, better farm manage-

ment of water, and improved delivery mecha-

nisms for irrigation (drip irrigation). Policymak-

ers can also promote the role of community 

monitoring, in climate change agenda that has 

not yet been fully used. Irrigation and drainage 

departments also need to be modernised to in-

tegrate the participation of farmers and other 

agencies in managing irrigation water, improv-

ing cost recovery and rationalise public invest-

ments. These reforms are a must for making ru-

ral infrastructure investments a success story 

and promoting the climate change agenda. 

 

 

India must attain global competitiveness in agriculture 
JAN 30, 2021 
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elebrated erudite economists have his-

torically been free-market protagonists. 

Today, when India is at a crucial junc-

ture of transforming agriculture, the astounding 

silence of intellectual class is stunning. 

Amid widespread protests on new reforms, one 

must explicitly understand that unless Indian 

agriculture becomes globally competitive, In-

dia’s dream to become atmanirbhar is hard to 

realise. 

Despite impressive strides made in industrial 

and technological developments, agriculture 

and related activities remain a primary source 

of livelihood for 60% of the population, with 

over 80% farmers having marginal or small land-

holdings. Agriculture accounts for 16% share in 

India’s GDP against a 4% share in world GDP. 

Self sufficiency in India 

Since Independence, India has come a long way 

from being a net importer of foodgrains to be-

coming a net exporter of cereals. Foodgrain 

productivity more than doubled from 700 kg 

per hectare in 1966 to over 1,700 kg per hec-

tare by 2000. Productivity still remains a key 

concern as the Netherlands, a country 80-times 

smaller, is the world’s second-largest exporter 

agricultural products with exports of $102 bil-

lion compared to merely $35 billion from India 

in 2019. Moreover, production in India has been 

highly skewed towards grains. 

India is the world’s largest milk, pulses, cotton, 

spices, mango, banana, livestock and jute and 

ranks second in wheat, rice, sugarcane, fruits, 

and vegetable production. It is also one of the 

largest consumers and the consumption pattern 

in the country suggests a consistently rising 

trend posing a challenge for policymakers. 

Since India with its 1.34 billion people, account-

ing for world’s 18% population, possess merely 

2.4% of the world’s land area, improving 

productivity, curtailment of agri-waste across 

food value chain, achieving systems’ efficiency 

in marketing become crucial to achieve self-suf-

ficiency. 

Low Productivity a challenge 
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Our production remains highly resource inten-

sive with low productivity across most agricul-

tural, horticultural and livestock products lead-

ing to severely hampering cost-competitiveness 

of Indian produce in the international markets. 

India’s agricultural exports came down from 

$42.51 billion in 2013-14 to $33 billion in 2019-

20. 

Moreover, India has consistently followed a 

highly protectionist trade policy and has always 

been wary of trade liberalisation, especially in 

agriculture. Protecting agriculture from im-

ported foreign agro-produce, often at much 

lower prices, has deterred India from being part 

of any major Free Trade Agreement (FTA) with 

EU, the US, New Zealand, Australia, etc. 

Isolation from International community is not 

possible 

However, one should not take such isolations 

from the international community for granted. 

Before entering into such multi-lateral trade 

agreements, which are increasingly becoming 

more comprehensive in their scope, countries 

often carry our an all-encompassing cost-bene-

fit analysis. Though India did not sign RCEP pri-

marily due to fear of cheap imports of manufac-

tured goods from China, dairy and other agricul-

tural products from New Zealand and Australia, 

it should seriously consider signing trade deals 

with European Union and the US. India must 

make every effort to attain global competitive-

ness in its agricultural production, processing 

and marketing. 

Some implementation issues indeed need to be 

resolved separately, but empirical evaluation 

reveals that the recent farm reforms address 

long-standing issues in Indian agriculture by 

considerably removing marketing anomalies, re-

strictive monopolistic trade-practices and signif-

icantly contribute to make Indian agriculture 

system globally competitive. 

 

India’s milk production grew by 5.7% to reach 198.4 Mill MT in 2019-20 
JAN 30, 2021 
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ndia’s milk production is growing by 35.61% 

during the last six years to 198.4 million 

tonnes in 2019-20, says the Economic Sur-

vey. 

“Milk production in the country has increased 

from 146.3 million tonnes in 2014-15 to 198.4 

million tonnes in 2019-20,” the survey said. 

Compared to 2018-19, it has increased by 5.70 

percent according to the government data. 

It also added that as per a study on the demand 

for milk conducted by the National Dairy Devel-

opment Board (NDDB), the estimated demand 

for 2030 at an all India level is 266.5 million 

metric tonnes for milk and milk products. 

The rural sector has an estimated share of 57 

per cent in the total consumption. The per cap-

ita consumption in the urban areas (592 ml) re-

mains higher than the rural areas (404 ml) even 

in the 2030 projections. 

Several measures have been initiated by the 

government to increase the productivity of live-

stock, which has resulted in increasing the milk 

production significantly, it said. India continues 

to be the largest producer of milk in the world. 

The annual growth rate of milk production was 

6.27 per cent during 2014-15, thereafter, there 
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was a steady increase. In 2019-20, milk produc-

tion increased by 5.68 per cent as compared to 

the previous year. 

The per capita availability of milk was 407 

grams per day in 2019-20. 

Uttar Pradesh, Rajasthan, Madhya Pradesh, Gu-

jarat, Andhra Pradesh and Punjab continued to 

be the major milk producing states. 

 

 

Good Export potential for dairy products from India 
JAN 28, 2021 

https://dairynews7x7.com/good-export-potential-for-dairy-products-from-india/ 

 
 latest surge within the prices of dairy 

merchandise within the worldwide 

market has brightened export pro-

spects for India particularly for skimmed milk 

powder (SMP), fats and butter. 

The prices have surged to a year-high ranges on 

the Global Dairy Trade (GDT) auctions – primar-

ily pushed by the consumption push put up 

Covid-19 unlock measures in a number of na-

tions and weakening of the US greenback. 

On Tuesday, SMP prices on the GDT fortnightly 

auctions quoted at $3,243 a tonne which is 37 

per cent up from $2,373 a tonne reported 

about seven months in the past. When trans-

formed to Indian rupee, prices had been at 

₹235-236 a kg now as towards ₹173-174 a kg in 

July. 

As per a contemporary analyst report by ICICI 

Securities on the dairy sector, with rising world 

SMP prices, Indian firms will be capable to ex-

port the excess SMP stock. This will scale back 

provide pressures in India and should end in 

greater milk prices in subsequent 2-Three quar-

ters. 

Domestic prices 

As per the Indian Dairy Association (IDA) projec-

tions, there are about 200,000 tonnes of SMP 

stock within the nation with home prices hover-

ing at round ₹220 a kg. 

Industry insiders famous that whereas the price 

distinction isn’t engaging for SMP, there’s a 

profitable proposition to export butter and fats. 

The GDT butter auctions quoted at $4,735 a 

tonne, which works out to about ₹346 a kg, the 

place as in India, the home butter prices hover 

at round ₹299-300 a kg. 

“The SMP prices haven’t hardened much. But 

international butter prices are giving more than 

₹40 a kg than the domestic price. That may 

have some impact on domestic butter prices. 

There is also a possibility of export of fat be-

cause the prices are attractive abroad,” RG 

Chandramogan of Hatsun Agro advised Busi-

nessLine highlighting the export prospects for 

Indian dairy merchandise. 

At the GDT auctions, prices of Anhydrous Milk 

Fat, Butter, SMP Lactose, Whole Milk Powder 

have reported a surge within the vary of two 

per cent to 17 per cent. Experts famous that 

within the worldwide market, China and the 

Middle East nations have opened up with mas-

sive orders which is believed to have triggered 

hardening of prices. 

RS Sodhi, Managing Director, Gujarat Coopera-

tive Milk Marketing Federation (GCMMF) stated 
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that greater worldwide prices will probably be a 

lot helpful for the native farmers. 

‘No cheap imports’ 

“There is no chance of cheap imports to India. 

We see demand for SMP, white butter and but-

ter oil in the international market. The price dif-

ference in butter and butter oils is about ₹40 a 

kg good incentive to export,” he stated, includ-

ing that the SMP prices that works out at ₹230-

240 will limit any doable decline within the SMP 

prices within the home market. 

IDA has additionally represented to the Finance 

Ministry to encourage dairy merchandise ex-

ports at a time when India can get pleasure 

from price benefit for native farmers. GS Rajo-

rhia, President, IDA, stated that the business 

will want export assist from the government to 

ship the additional SMP shares when the prices 

are greater within the worldwide market. “The 

SMP prices are higher now but that doesn’t 

matter because even now there is not much dif-

ference,” he added. 

 

 

Kerala achieves self-sufficiency in milk production 
JAN 28, 2021 

https://dairynews7x7.com/kerala-achieves-self-sufficiency-in-milk-production/ 

 
RI returnees enter dairy sector, add 

heft 

Kerala Minister for Dairy Development 

K Raju has declared that the State has achieved 

self-sufficiency in milk production. This has 

been achieved in the face of adverse circum-

stances including inclement weather and the 

Covid-19 pandemic, he told newspersons here. 

“During 2019-20, Kerala State Cooperative Milk 

Marketing Federation (Milma) procured an av-

erage 12.5 lakh litres of milk per day. The per 

day sales was at an average of 13.37 lakh litres. 

To meet excess demand, we had to rely on co-

operative institutions in Tamil Nadu and Karna-

taka,” the minister said.Advertising 

Advertising 

“But as per statistics available for January, 

Milma is procuring 14.20 lakh litres day and 

sales stand at an average 13.25 lakh litres.” 

According to PA Balan Master, Chairman, 

Milma, in the aftermath of Covid-19, a good 

number of NRIs heading home have turned to 

the dairy sector. “This is one of the reasons for 

the increase in production of milk in the State. 

We hope their number will steadily increase.” 

High price for output 

KS Mani, Chairman, Malabar Regional Co-opera-

tive Milk Producers Union, said that Kerala is 

the only State where dairy farmers are being 
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provided a high price for their output. Mean-

while, a Milma spokesman said that the minis-

ter will launch work on Milma’s milk powder 

Plant and also dedicate the first phase of Mal-

appuram Dairy Project at Moorkanad in Malap-

puram district on February 9. 

The same function will also see the launch 

through video conference of the milk condens-

ing plant of the Wayanad Dairy, Mani said. 

“Two of the three districts which lead in milk 

production are in the Malabar region. Last year, 

the procurement in Malabar was 1.26 lakh litres 

more than sales. The surplus was used to supply 

to Thiruvananthapuram and Ernakulam unions.” 

Owing to the fillip in the dairy sector and crisis 

in other job sectors, milk procurement in Mala-

bar has reached an excess of 2.12 lakh litres per 

day, the minister explained. Such a situation ne-

cessitates Milma’s own milk powder plant. 

Work on the project will be completed in one 

year, he added. 

Wayanad tops in production 

The Moorkanad plant will have an initial in-

stalled capacity to produce 10 metric tons of 

milk powder per day and is being built at a cost 

of ₹53.93 crore. Of this, ₹15.50 crore will come 

from the State Dairy Development Department; 

₹ 32.72 crore from the Rural Infrastructure De-

velopment Fund of Nabard; and ₹5.17 crore 

from the Malabar Regional Cooperative Milk 

Producers Union. 

Wayanad enjoys the reputation of being the 

largest milk producing district in Kerala, and the 

Centre has selected it as one of the ‘milk-

friendly’ districts of the country. The first milk 

condensing plant of the state, which is fully 

functional and has the capacity of 3,000 li-

tre/hour, was set up using the ₹ 3.1 crore pro-

vided under the Rashtriya Krishi Vikas Yojana, 

and the Union’s own fund of ₹ 1.20 crore. Pro-

duction of value-added products can also be in-

creased using the condensed milk being pro-

duced in the plant, the spokesman said. 

 

 

Milk Mantra appoints Sandipan Ghosh as Chief Operating Officer 
JAN 28, 2021 

https://dairynews7x7.com/milk-mantra-appoints-sandipan-ghosh-as-chief-operating-officer/ 

ilk Mantra has appointed accom-

plished food & dairy industry leader 

Sandipan Ghosh as Chief Operating 

Officer (COO). He will lead full company opera-

tions and drive scale and innovation at Milk 

Mantra optimising the entire process of tech 

enabled growth from farmer sourcing to pro-

duction, supply chain, sales & marketing and 

the D2C subscription app. 

 

With his two decades of experience working 

across multiple food categories and global cul-

tures across India, South Asia, Middle East and 

North Africa, Sandipan is an expert in consumer 

dairy with a granular understanding of on 

ground operations. He joins Milk Mantra after 

his tenure of four years as the Commercial & 

Marketing Director and Board Member at Lac-

talis Groupe India where he steered the organi-

sation vision in the areas of commercial growth, 

sales and launching new brands and products 

for Thirumala, Anik & Prabhat. 

He has led brand growth and marketing strat-

egy at marquee food brands in his previous as-

sociations with Mother Dairy, MTR Foods, Tif-

fany, Schmitten Chocolates, Nutrela and Tata 

Chemicals. His niche lies in driving profits 
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through product innovation and creating con-

sumer driven operational structures within or-

ganisations. 

About Sandipan 

Sandipan holds an MBA in International Busi-

ness from Western Sydney University, and has 

completed an executive education programme 

in marketing strategy from the Indian School of 

Business, and an executive leadership pro-

gramme from ESCP Business School, Srikumar 

Misra Commenting on his appointment, Sriku-

mar Misra , Founder, MD & CEO, Milk Man-

tra said, “I am very happy to welcome Sandipan 

to Milk Mantra at a time when we are finan-

cially geared with profitability & funding to 

widen our operations and make Milky Moo the 

leading brand in eastern India. 

His sharp, incisive approach for driving profit 

through operational excellence, & growth via 

product-market strengthening, backed by our 

tech stack, will further accelerate Milk Mantra 

3.0. We remain focused on a hybrid model and 

our alternative subscription app DailyMoo will 

start mainstreaming in the near future. Sandi-

pan’s deep experience in building consumer 

franchises will help drive DailyMoo  further.” 

Exciting phase for Milk Mantra 

Talking about his new role, Sandipan Ghosh, 

COO, Milk Mantra, added, “I look forward to be-

ing a part of Milk Mantra at such an exciting 

phase where it is now a high growth profitable 

start-up. I admire the immense impact the Moo 

Team and leadership has been able to achieve 

through its ethical sourcing model and chal-

lenger brand Milky Moo. The force of their spirit 

in serving consumers with the highest quality & 

service standards, while maintaining profitabil-

ity even despite the flux brought by the pan-

demic scenario is remarkable, as is the equity 

that Milk Mantra has created within the dairy as 

well as challenger brands ecosystem in such a 

short space of time.” 

Sandipan Ghosh takes over from Bibhu Nanda 

who, having completed his contractual year 

with Milk Mantra, has moved on for his next as-

signment. Sandipan has been recognized by the 

Business Today Group as the Iconic Best Mar-

keter Award 2004, and was presented with the 

Brand Leader Award in the F.A.M.E. (Fabulous 

in Marketing Excellence) category in 2011 by 

Asian Leadership Awards. He has been hon-

oured as the Top 50 CMOs in India by CMO 

Council in 2014.

 

 

11,000 litres of milk, curd poured in foundation pit for Rajasthan temple 
DEC 28, 2020 09:48 AM IST 

https://www.hindustantimes.com/india-news/11-000-litres-of-milk-curd-poured-in-foundation-pit-for-rajasthan-

temple/story-VKjZ05LZ3llF6IqHY9nIQP.html 

 

uddled around a dug up pit, scores of 

men were seen holding up big cans 

and pouring milk, curd and desi ghee 

(clarified butter), totalling 11,000 litres, for the 

foundation ceremony of Devnarayan temple to 

be constructed in Ratlai region of Jhalawar dis-

trict on Saturday. 

“We collected 11,000 litres of milk, desi ghee 

and curd from the Gujjar community members 

and even others for the foundation ceremony 
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of the Devnarayan temple as a mark of rever-

ence for deity Lord Devnarayan,” said spokes-

person of the temple construction committee 

Ramlal Gujjar. 

Out of the 11000 litres, there was 1500 litre of 

curd and 1 quintal of desi ghee while rest was 

milk and its total cost was nearly Rs 1.50 lakh, 

he said. 

We had appealed to the Gujjar community 

members a day before the ceremony and the 

people gave generously, he said. 

When asked if it is a mandatory tradition of the 

Gujjar community to pour milk for such ceremo-

nies, Ramlal said that it is not compulsory but it 

has been done a few times in the past as well. 

He maintained it was nothing in comparison to 

what lord gives us. 

“It is not at all a waste as in Gujjar community 

we pour some milk on deity Devnarayan as it 

protects our cattle,” said Ramlal on being 

quizzed if the exercise did not seem like a gar-

gantuan waste of resources. 

We owe everything to the lord so we donated 

milk products to him for the foundation cere-

mony, he said. 

The temple, being built at a cost of Rs 1 crore, 

will be ready in two years. 

 

 

Jharkhand Govt likely to roll out farm loan waivers scheme on Jan 26 
JAN 27, 2021 

https://dairynews7x7.com/jharkhand-govt-likely-to-roll-out-farm-loan-waivers-scheme-on-jan-26/ 

 
harkhand government is likely to roll out its 

promised farm loan waivers for farmers by 

January-end, sources in the department of 

agriculture, animal husbandry and dairy devel-

opment indicated. Sources said that the reluc-

tance of banks to share farmers’ loan database 

is delaying the actual roll-out. 

“As on date, we have identified nearly 48,000 

farmers who have filled up their forms for avail-

ing loan waivers. The farmers have been identi-

fied through the details obtained from the 

banks. We are pushing to launch the pro-

gramme on January 26,” a senior officer in the 

state agriculture department said on anonym-

ity. 

In December last year, the state cabinet ap-

proved a proposal to waive off farm loans worth 

up to Rs 50,000. The decision would benefit 

nine lakh small and marginal farmers of the 

state, the government had said. A budget of Rs 

2,000 crore was also allotted for the waivers. 

The decision, which was an implementation of 

the JMM-Congress-RJD government’s poll 

promise, was taken to coincide with the grand 

alliance completing one in office. 

Karnataka model as role model 

But sources in the department said while it was 

pushing for the scheme’s roll-out in November 

last year after studying the models adopted by 

Karnataka and Maharashtra governments, the 

dilly-dallying from a PSU bank had delayed the 

project. “There was a lukewarm response from 

the banks initially as they were reluctant to 

share the database of farmers who had taken 

loans from their branches,” the official said. 

“While most banks have shared their details 

and conducted their trial runs, one PSU bank, 

which has the most number of loans, is still re-

luctant. If this continues, we will have to go 

ahead without the bank. This may cause many 

beneficiaries to miss out from the waiver unless 

the bank does its part,” the official added. 
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SBI and Jharkhand Gramin bank are the key 

lender 

According to the department, the bulk of farm 

loans disbursed in Jharkhand are through SBI, 

Bank of India and Jharkhand Gramin Bank. 

According to the planning, the details of farm-

ers, their loan amounts and bank branches will 

be uploaded to a portal which will be developed 

by the National Informatics Centre. 

Based on the portal, deputy commissioners of 

all districts will be asked to identify the farmers 

and verify their identity and their claims. The 

waiver will be extended to one person from a 

household. Once their credentials are verified, 

farmers will need to deposit Re 1 as security fee 

with their nearest pragya kendras (common ser-

vice centres) or their parent branch. 

When contacted by TOI, agriculture secretary 

Aboobacker Siddiqui said, “Identification pro-

cess is underway and we are hoping to roll out 

the scheme by the end of this month.” 

 

 

FDA tests milk samples for quality and adulteration; reports show poor quality 
Jan 26, 2021 

https://www.mumbailive.com/en/civic/milk-coming-from-mumbai-district-is-adulterated-60672 

 
n a piece of important news shared for 

Mumbaikars, the Food and Drug Admin-

istration (FDA), in an investigation con-

ducted recently, has found that milk supplied in 

Mumbai from other cities and districts is not 

free from adulteration and is of low quality. 

As per reports, more than 3,500 litres of low-

quality milk has been sent back by the admin-

istration and samples have also been taken for 

testing. Officials conducted a milk inspection 

campaign in Mumbai on Thursday and Friday, 

January 21 and 22, 2021, whereby over 6.63 

lakh litres of milk was tested from 170 milk ve-

hicles reaching areas like Dahisar, Mankhurd, 

Airoli, Mulund Cheknaka East, Mulund Check 

Naka, LBS and others. Of these, 254 milk sam-

ples were tested and seven samples were found 

to contain low quality milk. 

Besides this, five samples at Mulund Check 

Naka East and two samples at Mankhurd were 

found to be of poor quality. Furthermore, 1,432 

and 2,200 litres of milk from the respective lo-

cations were sent back, and a total of 3632 li-

tres of milk worth over 1.7 lakh has been sent 

back from the city keeping the quality in mind. 

Reports from the test proved that no harmful 

substances were found in any milk. Water is of-

ten adulterated in slums after milk arrives in the 

city. Upon finding the same, officials have de-

cided to take strict action as per law, whereby 

report of seven samples showing low-quality 

milk will be referred. 
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Milk production in Trinidad drying up 
25 JANUARY 2021 

https://newsday.co.tt/2021/01/25/milk-production/ 

ivestock farmers across the country are 

still reeling from the effects of a three-

week shortage of rations for cows, 

goats, poultry and a sudden price increase. 

These issues have caused some agro shops with 

a limited supply to put a cap on the amount 

that can be purchased. 

While the sole importer, the National Flour 

Mills Ltd (NFM), has been able to restore the 

national supply to feed shops, dairy farmers, 

who had to resort to bulking their normal feed 

with rice bran and other products, have re-

ported a decrease in the quality of milk pro-

duced by their cows. 

Industry records show that farmers were pro-

ducing as much as 13 million litres in 1995-2000 

but production has declined to about one mil-

lion litres a year from about 100 or so remaining 

dairy farmers and are no match for the big milk 

importers. 

Sam Ogiste, 67, of Wallerfield, who has been in 

the business for just over half a century, said 

the feed shortage has been easing up but ad-

mitted that the quality of his milk had been af-

fected as he had to use other products to feed 

his herd of 40 cows. 

Ogiste said Wallerfield – one of the four main 

areas where dairy farming was introduced in 

the 1960’s – was no longer a haven for dairy 

farmers with only 11 left, mainly because of the 

high production and labour costs. 

Third-generation farmer Satish Heera said some 

dairy rations went up by $10 a bag and to feed 

the 80 cows on his family’s farm in Carlsen Field 

they buy in excess of 100 bags weekly. Heera 

said the feed shortage forced them to use more 

grass and corn stalks to feed the animals. 

“We were only able to get 10 bags of feed a 

week at one point,” Heera said as desperation 

set in to feed animals their daily nutrients. 

Another established Carlsen Field farmer Ma-

hadeo Bholai who got into dairy farming two 

decades ago after retiring as a transport con-

tractor rears ducks, rabbits, chicken, tilapia, 

sheep and cows at his 19 and a half-acre farm. 

“You cannot buy a Prado from this line of 

work,” he said, as out of every dollar earned 90 

cents and sometimes more have to go back into 

the animals. 

To make ends meet, Bholai sells a two-litre of 

pasteurised milk at the farm gate for $25, bags 

of cow manure at $35 a bag, and the other ani-

mals, like ducklings to supplement his income. 

Bholai said he began to experience a shortage in 

dairy rations about a month ago and this af-

fected his milk production. He said it was im-

portant to feed the animals the correct mineral 

mixture to get the maximum production. 

Bholai any change to diets of the animals 

needed time to be corrected before he can 

once again get the maximum amount of milk. 

Feed shortage, high production and labour costs 

affect industry 

Swiss-based company, Nestle is the main buyer 

of bulk milk from dairy farmers who get $2.35 

per litre and a subsidy of $1.50 per litre from 

the State. Many dairy farmers say they have 

had to supplement their income to survive and 

cannot hire full-time workers because of the ad-

ditional costs. 

Bholai said on average his cows produce eight 

litre of milk a day and knew about some farm-

ers who were able to get as much as 14 litres 

from each cow a day. He said it usually took 

about 15 years to build a herd from good genet-

ics. 

Bholai has cross-bred Holstein, a top milk-pro-

ducing cow, with Guernsey, from the Isle of 

Guernsey, which is smaller but is more adapta-

ble to the tropics. 
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He knows each of his cows by names and, with-

out any guidance, they walk into the milking 

area twice a day in their own hierarchy to help 

fill the stainless steel churns. 

For Andy Wears, who only recently established 

a farm in the Carlsen Field area, as work in the 

construction industry slowed during the pan-

demic, he was grateful to farmers like Bholai 

who willingly shared their knowledge to help 

him deal with challenges. 

“It is only because of my relationship with es-

tablished farmers I was able to survive,” he said. 

Wears, who rears five goats and 30 layers, said 

he had been experimenting with different pel-

lets and rations to feed his animals and had 

even planted a crop of corn for them, 

“We have to find a way to feed the animals be-

cause the animals don’t know it have a feed 

shortage,” he said. 

The NFM had admitted to a shortage of some 

animal feed due to several factors, both inter-

national and local. 

NFM, like the other two local feed suppliers, im-

ports raw materials for producing feed. 

In a statement, the company said corn and soy-

bean meal are brought directly from interna-

tional suppliers, and wheat middling is pro-

duced as a by-product of flour production. 

Owing to an extraordinarily high demand ema-

nating from China, it said, there have been 

shortages of corn and soybean meal. This re-

sulted in the unavailability of loading capacity at 

the ports in supplier countries and a three-to-

four-week delay in shipments to TT and neigh-

bouring countries. 

Additionally, the cost of corn, soybean meal and 

wheat have also risen significantly in the last 

two months, the company said. 

“These delays have led to the unavailability of 

some feed products on the local market,” the 

release said. “NFM is working to meet market 

demands. However, it is unable to fulfil all of 

the additional demands as a result of other local 

feed producers’ inability to produce their nor-

mal quantities.” 

The release said feeds which are heavily de-

pendent on middling have also been affected, 

as demand is outstripping the usual supply from 

flour production. 

By mid-January, the company was able to bring 

on more supplies which are still filtering to agri-

cultural shops across the country. 

 

Vijaya Dairy to launch 30 flavours of ice creams 
26th Jan 2021 

https://telanganatoday.com/vijaya-dairy-to-launch-30-flavours-of-ice-creams 

 
yderabad: Expanding its range of prod-

ucts, Vijaya Dairy of Telangana State is 

all set to launch its new ice cream 

brand on Tuesday marking the Republic Day. 

Union Minister of State for Home G Kishan 

Reddy along with Animal Husbandry Minister 

Talasani Srinivas Yadav, will formally launch the 

ice creams, which will be made available across 

all the outlets of Vijaya Dairy as well as its exclu-

sive ice cream outlets. 

Home Minister Mohd Mahmood Ali, Endow-

ments Minister A Indrakaran Reddy, Tourism 

Minister V Srinivas Goud, elected representa-

tives and officials will also attend the launching 

programme, at Lalita Kalathoranam on Tuesday 

evening. 
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Vijaya Dairy which was handed over to the State 

government as a loss-making company after the 

State bifurcation has been making efforts to 

turn the tide and emerging as a profitable ven-

ture. Apart from expanding its operations by 

opening new outlets, the State dairy has been 

launching new products ranging from sweets to 

ice creams. 

Vijaya Dairy will be introducing 30 different fla-

vours of ice creams including Kulfi, Chocobar, 

Americano, Belgian Dark Chocolate, and French 

Vanilla among others in the market. Officials 

said while a majority of the flavours will be 

made available in cups and tubs of different 

quantities, they are very affordable in terms of 

cost. 

The sales have increased significantly with the 

promotion of Vijaya Dairy products to the detri-

ment of private dairies and the establishment of 

large scale new outlets to make Vijaya products 

more accessible to the public. Vijaya products 

are currently being sold through 362 outlets in 

the State. Telangana Vijaya, as it is popularly 

branded, has recently started selling its dairy 

products in Andhra Pradesh as well and is mak-

ing efforts to open more outlets in other neigh-

bouring States. 

 

 

Union decides to transfer profit to producers by increasing milk price 
JANUARY 26, 2021 01:21 IST 

https://www.thehindu.com/news/national/karnataka/union-decides-to-transfer-profit-to-producers-by-increas-

ing-milk-price/article33662986.ece 

alaburagi, Bidar and Yadgir Co-opera-

tive Milk Producers Societies Union 

Limited has decided to transfer ₹ 2 

crore profit to milk producers by increasing milk 

price, union president R.K. Patil has said. 

Addressing a media conference in Kalaburagi on 

Monday, Mr. Patil said that the union had de-

cided to increase the price for cow milk by ₹ 2 a 

litre and buffalo milk by ₹ 3 a litre. The new 

rates will come into effect on Tuesday. 

The increase will now take the price of cow milk 

to ₹ 27.60 a litre and buffalo milk to ₹ 34.80 a li-

tre. 

“This is the biggest increase in milk rate in the 

last 25 years. We could have kept the profit 

with the union for other purposes. But, we have 

decided to disburse it among milk producers in 

the form of increasing milk rate for safeguard-

ing their interests,” Mr. Patil said. Mr. Patil said 

that, except for the Dakshina Kannada Milk Un-

ion, no other union has increased milk rate as 

much as the Kalaburagi union has done. 

“The Kalaburagi Milk Union is doing better 

these days. The supply of milk products by pri-

vate suppliers from Maharashtra was disturbed 

during the COVID-19 lockdown and consumers 

shifted to Nandini products from the Kalaburagi 

Milk Union. And, consumers continue to pur-

chase Nandini products even after the lock-

down. This is the major reason for the profit,” 

Mr. Patil said. 

“At present, the union collects 51,000 litres of 

milk every day. Production is expected to come 

down in the summer as there will be scarcity of 

fodder. That is why we have slashed fodder 

price from ₹ 18,900 a tonne to ₹ 17,900 a 

tonne. This is a great relief for the producers,” 

he said. 

When asked whether the union had any plans 

to transfer the profit to consumers, Mr. Patil 

said that the union will bring down the price of 

Nandini products if the profits further go up. 

“We are committed to safeguarding the inter-

ests of both producers and consumers,” he said. 
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Launch of schemes marks dairy founder’s death anniversary 
JANUARY 25, 2021 11:14 IST 

https://www.thehindu.com/news/cities/Vijayawada/launch-of-schemes-marks-dairy-founders-death-anniver-

sary/article33654612.ece 

angam Dairy has launched several wel-

fare schemes under the DVC Abhaya for 

the benefit of milk producers at large, 

staff of the milk societies and centres and also 

to producers marking the 27th vardhanti of for-

mer Minister and founder of Sangam Dairy 

Dhillpalla Veeraiah Chowdary. 

Sangam Dairy chairman and former MLA D. Nar-

endra Kumar said that the board took a unani-

mous decision to launch welfare schemes under 

the DVC Abhaya. 

Keeping in mind the welfare of milk producers, 

the dairy proposed to pay ₹ 50,000 to the family 

members of milk producers of societies and 

centres. This scheme was now extended to the 

milk producers of the vendor points also. Out of 

the annual premium of ₹270, ₹90 is borne by 

dairy as subsidy, ₹90 by society / centre /vendor 

point and only ₹90 is contributed by the milk 

producer. Any milk producer can join the 

scheme directly by contributing ₹180 and be-

come a member in the scheme, said Mr. Naren-

dra Kumar. 

Under the employee’s retirement benefit fund, 

the staff working in societies, centres and ven-

dor points contribute ₹100 per month to a soci-

ety to be formed for the purpose. 

The contributions go to a corpus fund created 

for the purpose and maintainable by the soci-

ety. The persons desiring to enroll in the 

scheme should be 18 years of age and should 

have working experience of 20 years in the soci-

ety / center / vendor points. 

Under the death relief fund, all presidents, staff 

of societies and centres contribute ₹50 in case 

of a death of a president or staff member. Thus 

a huge amount is pooled and paid to the heirs 

of the deceased person. 

The dairy, on its behalf, pays an additional sum 

of ₹ 20,000 to the family of the deceased. The 

vendors of the district and other districts should 

have supplied milk continuously for the last one 

year to enroll in the scheme. 

 

 

Committee constituted for dairy devpt 
Jan 25, 2021 

https://timesofindia.indiatimes.com/city/goa/committee-constituted-for-dairy-devpt/articleshow/80439565.cms 

anaji: The government has constituted a 

technical management committee for 

the state to implement the National Pro-

gramme for Bovine Breeding and Dairy Devel-

opment (NPBBDD) scheme. The committee in-

cludes representatives from the department of 

animal husbandry and veterinary services, rural 

development, Goa Dairy and SUMUL. 

The Technical Management Committee (TMC) 

will meet every every six months – in Septem-

ber and March – and a minimum of five mem-

bers will form the quorum. 
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Mini dairy scheme gets underway for Dalits in Warangal, Telangana 
JAN 25, 2021 

https://dairynews7x7.com/mini-dairy-scheme-gets-underway-for-dalits-in-warangal-telangana/ 

 
he mini dairy pilot project could well be 

a huge opportunity for the scheduled 

castes in empowering themselves, Min-

ister for Panchayat Raj Errabelli Dayakar Rao 

said. He along with local MLA Peddi Sudarshan 

Reddy distributed 435 buffaloes worth around 

Rs 17.40 crore to Dalit beneficiaries. 

Welfare Minister Koppula Eshwar, Tribal Wel-

fare Minister Satyavathi Rathod and Mahabuba-

bad MP Maloth Kavithawere also present at the 

programme. It may be mentioned here that un-

der the scheme, each Dalit family would get a 

unit (four buffaloes) worth around Rs 4 lakh. 

The State government will borne 60 per cent of 

the unit cost and the remaining will be loaned 

by the Vijaya Dairy to the beneficiaries. 

The milk produced by the beneficiaries will be 

procured by the Vijaya Dairy and it will also pro-

vide an incentive of Rs 4 per litre to them, the 

Minister said. He said that the pilot project 

would provide an opportunity to each benefi-

ciary to earn anywhere between Rs 15,000 and 

Rs 20,000 a month. “In all 2,084 Dalit families in 

the erstwhile Warangal district would be bene-

fitted under the scheme,” Errabelli said. 

Telangana leads the nation in farmers welfare 

scheme 

Welfare Minister Koppula Eshwar said that no 

other State in the country is close to Telangana 

when it comes to the comparison of implement-

ing welfare schemes. “Despite the financial 

crunch due to the Covid-19 lockdown, the State 

government continued its welfare schemes,” 

Eshwar said. Chief Minister K Chandrashekar 

Rao has always focused on giving impetus to ru-

ral economy, he added. 

Tribal Welfare Minister Satyavathi Rathod said 

that the TRS government not only supported 

the empowerment of the SCs and STs but also 

focused on economically weaker sections irre-

spective of caste. Peddi Sudrashan Reddy said 

that his effort was to empower the scheduled 

castes. The mini dairy pilot project would help 

them to live upright. 

He urged the government to provide 1,000 

units under economical support scheme to help 

the unemployed dalit youth. He also urged the 

government to support the Lambadas through 

the schemes of the ST Corporation. Mahabuba-

bad MP Maloth Kavitha said that onus is on 

beneficiaries to make use of the opportunity for 

their economic development. 
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Rationale behind the launch of Cow ghee by Dabur 
JAN 25, 2021 

https://dairynews7x7.com/rationale-behind-the-launch-of-cow-ghee-by-dabur/ 

 
he Ayurveda major is riding its health 

credentials while also relying on the 

health aspect of ghee to differentiate in 

the highly fragmented market. 

What does Dabur have to do with dairy? Very 

little, apart from the fact that the top Ayurveda 

player has just launched ghee. It is the second 

most consumed dairy product in India, only af-

ter milk. Dabur’s newly-launched cow ghee 

marks the brand’s entry in India’s dairy seg-

ment, treading into Amul territory. 

Ghee in India is as old as Hindu mythology. It is 

popularly believed that the creator God ‘Pra-

japati’ first created ghee by rubbing his hands. 

However, Indians have been making their own 

ghee since much before dairy brands turned 

ghee into a CPG (consumer packaged good), 

and they still do. 

Ghee will be Rs 4653 Billion market by 2024 

According to market research firm IMARC, the 

Indian ghee market was valued at Rs 2,273 bil-

lion in 2019. It is expected to reach Rs 4,653 bil-

lion by 2024. The market is mainly segmented 

into cow and buffalo ghee, and is dominated by 

milk co-operatives. States like Uttar Pradesh, 

Rajasthan and Madhya Pradesh are the top 

ghee consumers. 

Ghee, as a segment, is also among the most 

crowded. Apart from leading national players 

like Amul, Gowardhan, Nestle Everyday, etc., 

there are many strong regional brands, like 

Jharna/Monorama in West Bengal, Saras in Ra-

jasthan, etc. Other popular names include Anik, 

Milkfood, Madhusudhan, Ananda, Parag, Aa-

shirvaad (ITC), Mother Dairy, etc. 

 
A one-litre pack of ghee costs around Rs 500. It 

also happens to be the most consumed SKU. 

Dabur Ghee is priced at Rs 599 per litre. Apart 

from the large brands, the space also includes 

several smaller brands offering quality differen-

tiators like ‘organic’, ‘traditionally made’ and 

‘made of milk from specific Indian cow breeds’. 

 
Traditionally, ghee is prepared by churning cur-

dled milk, unlike the popular process of making 

it from separated milk fat. ‘Organic’ means that 

the cows were ‘grass-fed’ and raised in organic 

farms (brands like Organic India, Akshayakalpa) 

without hormones, etc. 

Vedic ghee a new entrant 

Then, there is ‘vedic’ ghee, which is produced 

from Indian cow milk (A2 milk) from breeds like 

Gir and Tharparkar via traditional processes as 

prescribed in Ayurveda (Kesariya Farm, Shri Ra-

dhey and Kapiva). The prices of these variants 
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range upwards of Rs 700 and go up to a few 

thousand rupees per litre. 

Dabur claims that its ghee can be traced back to 

“indigenous cows bred in Rajasthan.” 

 
Dabur will be competing in the former group of 

popular brands. The brand has latched on to 

ghee’s strong and ancient connection with 

Ayurveda, which prescribes ghee for general 

well-being. It is also used as an ingredient in 

many Ayurvedic preparations, including Dabur’s 

flagship product Chyawanprash. Other major 

Ayurveda players that offer ghee are Baidya-

nath and Patanjali. 

To stand out in the crowd, Dabur is highlighting 

the health aspect of ghee. Apart from the regu-

lar quality parameters, like taste, texture, 

source and aroma, the pack puts forth ghee’s 

nutrition and health benefits – like, boosting im-

munity, digestion and antioxidant properties. 

The tagline reads, ‘Nutrition in every spoon.’ 

Dabur has also prominently highlighted its 

‘100% pure’ assurance on the pack. 

Ghee as a healthy food 

K Ganapathy Subramaniam, DGM marketing (in-

novations), Dabur India, tells afaqs! that due to 

the health aspect, the move into the ghee seg-

ment was a seamless transition for the brand. 

“We have brought alive the health credentials 

prominently. I’m not sure if there are any other 

players out there that have done that.” 

K Ganapathy Subramaniam 

However, ghee is only one of the two main in-

gredients of milk. Apart from water, milk pri-

marily contains non-fat milk solids (which turns 

into powdered milk) and fat (ghee is made from 

it). A ghee brand usually also offers milk pow-

der. Dabur is less likely to worry about the pow-

der since manufacturing is being taken care of 

by a Jaipur-based dairy manufacturer 

(Jhandewalas Foods). 

On being asked if Dabur has interest in other 

dairy products, Subramaniam says that it is not 

about the larger dairy category but ghee alone. 

“It’s not that we didn’t understand ghee. We 

understand good quality ghee and have been 

using it as an ingredient in many Ayurvedic for-

mulations. Since we had a great ingredi-

ent/product, we decided to bring out the values 

of ghee to the consumer.” 

Challenges ahead for Dabur 

We also asked if it was a cause of concern that 

the consumers may not be able to quickly con-

nect Dabur with a dairy product due to the ab-

sence of strong dairy credentials. “We are un-

locking a dimension of a product which is very 

intrinsic to the product itself. So, I don’t expect 

the consumers to see a disconnect,” Subrama-

niam responds. 

Speaking on the possible challenges of creating 

a space in the large, but extremely fragmented 

ghee market, he says that the competition has 

always been there. “It’s not from the lens of 

competition. Instead, we would like to bring 

alive new dimensions of the product.” 



Interestingly, Dabur has been selling ghee glob-

ally much before it launched the product in In-

dia. Dabur Organic Ghee is Dabur’s UK-focused 

ghee brand, which has been around for several 

years now. The brand caters to the emerging 

group of global consumers, who are looking at 

ghee (aka clarified butter) as a better cooking 

medium. Ghee is gaining popularity for its 

health benefits and high smoke point (burns in 

high temperatures). 

 
Subramaniam says that much like the way the 

yoga culture flowed back to India from the 

west, the ghee segment is also seeing a lot of 

benefit-driven adoption due to its gaining popu-

larity globally. 

“From a global perspective, clarified butter is a 

novelty. A large part of the western world 

doesn’t even know ghee. These days, we see a 

lot of master chefs cooking in ‘clarified butter’. 

For an Indian grandmother, it would be a natu-

ral choice. It is not an alien product in our kitch-

ens.” 

However, healthy or not, ghee, as a food prod-

uct, has for long been judged on basic taste pa-

rameters, like aroma, ‘daanedaar’ (grainy) tex-

ture, colour, etc. 

True differentiation 

Speaking on the differentiated health proposi-

tion, Subramaniam says, “We have also empha-

sised on how ghee gets valued on our packag-

ing. But why should a product only be evaluated 

on the elementary parameters, which enable 

the purchase? The consumers should also be 

educated in terms of what it can do to them…” 

And rightly, Dabur is riding its health credentials 

for its new launches. A couple of months back, 

it entered the mustard oil category with its 

‘cold-pressed’ variant. These new ‘staple’ 

launches could get Dabur deeper into the Indian 

homes, and particularly the kitchens. 

“It was pretty natural for us to look at catego-

ries which are health-oriented. We are very 

conscious of the fact that we get looked at from 

a health and wellness angle. We want to extend 

it into households, and enter segments where 

people will find it more relatable,” Subrama-

niam says. 

Dabur Ghee has been launched specifically on 

grocery e-commerce platform Grofers. E-com-

merce launches have doubled up as a testing 

ground for new launches before actually hitting 

the offline retail shelves. 

Subramaniam however maintains that it’s not 

about experimenting, but about being “purpos-

ive towards bringing a product.” “It is about the 

nature with which you want to service the prod-

uct and then scale up distribution – without 

compromising on your first to the scaled up 

consumer.” 

 

Farmer pays dearly for buffalo’s fierce loyalty 
Jan 25, 2021 

https://timesofindia.indiatimes.com/city/vadodara/farmer-pays-dearly-for-buffalos-fierce-loyalty/arti-

cleshow/80437880.cms 

adodara: Dogs are known for their 

fierce loyalty, but a buffalo in Padra ta-

luka surpassed the faith shown of all 

canines combined, a price of which its owner 

had to pay! V 
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A dairy farmer named Arvind Luhar had to give 

up his buffalo on January 22 as he could not re-

pay a loan of Rs 15,000 to his distant relative 

Bhera Luhar, who lives in Karjan town. He 

wanted the money to go to Africa but couldn’t 

repay as he could not earn enough in the last 

one year due to the pandemic. 

But in an ultimate display of loyalty to Arvind, 

the animal did not allow Bhera to milk. Bhera, 

his sons Kalyan and Baldev cajoled the buffalo 

and tried every known trick for two days, but 

the buffalo just refused to give in. 

A frustrated Bhera asked Arvind to come to his 

house and take the buffalo back. 

On Saturday, Arvind and his father Himmat 

went to Bhera’s house to bring back the buffalo. 

Arvind told police that he had believed that he 

had borrowed time to repay the loan and had 

even got his buffalo back. But when the father-

son duo reached there, Bhera insisted that 

Arvind pay back the money immediately and 

take back the animal. Arvind said that he will re-

pay as soon as he manages to arrange for cash. 

Bhera, his sons and an unidentified man then 

started abusing Arvind when he asked for more 

time which led to a verbal duel. Following the 

heated arguments, Bhera brought an iron pipe 

from his house and started beating Arvind and 

his father. The three other accused too 

thrashed the duo before neighbours rushed to 

their help. 

Arvind and Himmat were taken to SSG Hospital 

in Vadodara and later discharged after being 

treated. Later, Arvind lodged a complaint of as-

sault, causing grievous hurt and insult at Karjan 

police station. Police said that the accused are 

yet to be arrested. 

Asked about buffalo’s behaviour, Dr Snehal Pa-

tel, deputy director, animal husbandry depart-

ment, Anand said, “ “Milch animals do take time 

to settle in a new environment before allowing 

to milk if their calf is not around. But buffaloes 

are quite different because they can identify 

their owners and caretakers. “Even if the owner 

asks the neighbour to milk for a day, the animal 

won’t cooperate,” he added. 

 

 

No GST on Butter ,Ghee and Paneer amongst Dairy sector’s wish list for Budget 21-22 
JAN 25, 2021 

https://dairynews7x7.com/no-gst-on-butter-ghee-and-paneer-amongst-dairy-sectors-wish-list-for-budget-21-22/ 

 
reat livestock farmers on par with land-

owner agriculture farmers, says Amul’s 

Sodhi 

To complement the government’s efforts to se-

cure the country’s nutrition security, the dairy 

sector has sought zero tax on nutritional prod-

ucts butter, ghee (butter oil) and paneer (cot-

tage cheese) from the current 12 per cent 

Goods and Services Tax (GST). 

T 

https://dairynews7x7.com/no-gst-on-butter-ghee-and-paneer-amongst-dairy-sectors-wish-list-for-budget-21-22/


The Indian Dairy Association (IDA) has written 

to Finance Minister Nirmala Sitharaman seeking 

zero tax on the nutritionally-rich packaged dairy 

products. “We have requested the Finance Min-

ister to reduce the GST on butter, ghee, paneer 

from 12 per cent to 0 per cent. Currently, pack-

aged paneer attracts 12 per cent GST while un-

packaged paneer is sold without GST. The gov-

ernment is spending a lot on nutrition security. 

Ghee and paneer are a rich source of nutrition,” 

GS Rajorhia, President, IDA, told BusinessLine. 

SMP stocks 

The dairy body has also raised the issue of cre-

ating a level playing field for Indian dairy units 

to liquidate skimmed milk powder (SMP) stocks, 

that had piled up during the lockdown period. 

“Today we have SMP stocks of about 2 lakh 

tonnes in the country. To liquidate this stock in 

the international market, we need government 

support with no export duty levied on it. Let 

everyone be given an opportunity to find their 

market. And we don’t want it permanently but 

for a year by when we can clear the stock,” said 

Rajorhia, adding that to make dairy farming 

competitive and attractive for farmers, input 

costs need to be brought down with reduction 

in GST on inputs other than feed. 

Notably, in Budget 2020-21, the Finance Minis-

ter had allocated ₹3,289 crore for the dairy and 

animal husbandry department whereas the De-

partment of Agriculture, Cooperation and Farm-

ers Welfare received ₹1.34 lakh crore. 

Level playing field 

The dairy players are also seeking treatment of 

landless animal breeders on a par with agricul-

tural farmers. 

RS Sodhi, Managing Director of Amul marketer, 

Gujarat Cooperative Milk Marketing Federation 

Limited (GCMMF), said, “Out of the total agri-

culture and fertiliser sector budget of about 

₹1.8 lakh crore, the livestock sector gets roughly 

about ₹3,300 crore, which is not even 2 per 

cent.” 

“So, livestock, dairy, poultry, fisheries and agri-

culture crops should be treated equally. What-

ever benefits are available to the land-owner 

farmers should also be available to landless live-

stock keepers. Livestock farmers should not get 

stepmotherly treatment when it comes to re-

source allocation,” Sodhi said. 

The gross value added in percentage terms by 

livestock to agriculture and allied sector has 

grown from 21.8 per cent in 2011-12 to 28.4 per 

cent in 2018, whereas GVA in percentage terms 

by agriculture and allied sector to the country’s 

GDP has dropped from 18.5 per cent to 17.2 per 

cent during the same period. 

No longer just allied activity 

Sodhi stated that the issue lies in the conven-

tional approach in emphasising on resource al-

location for crop production. “Right from the 

Green revolution, the pattern of resource allo-

cation for crop production has continued.” 

“Livestock or animal husbandry is no longer just 

an allied activity. It is a major source of income 

for landless and marginal farmers. Of about 100 

million people connected to livestock, about 80 

per cent are land-less and marginal rural Indian 

families. But majority of agriculture resources 

are going to land-owner farmers. This has to be 

corrected to whatever extent possible,” Sodhi 

stated. 

Income-tax liability 

Besides the resource requirements for infra-

structure development, yield improvement and 

breed development, among others, there is also 

a long-overdue issue of income-tax liability on 

dairy farmers, whereas there is no income tax 

for the land-owner agriculture farmers. 

“Today, there is a lot of distress in the rural sec-

tor and agriculture space, but if the resources 

are made available the livestock sector can im-

prove the livelihood of rural India. This is be-

cause marketing is not a problem. The market is 

constantly growing,” Sodhi said. 

 



Bhagalpur, Purnia to get dairy plants soon 
Jan 24, 2021 

https://timesofindia.indiatimes.com/city/patna/bhagalpur-purnia-to-get-dairy-plants-soon/arti-
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ATNA: The Bihar State Milk Cooperative 

Federation Limited (Comfed) has decided 

to make two new dairy plants in Bhagal-

pur and Purnia districts operational by the next 

three-four months, secretary of fisheries re-

sources and animal husbandry department N 

Sravana Kumar said on Saturday. 

Presiding over the meeting of the board of di-

rectors of Comfed, Kumar said the two new 

dairy plants, each with a capacity of 2 lakh litred 

per day, in Bhagalpur and Purnia districts would 

enhance the income of the milk producers of 

the region. 

He said a dairy plant of 5 lakh litre per day and 

animal fodder plant of 300 MT per day were 

made operational at Bihian last year. The gov-

ernment has released a sum of Rs 53 crore to 

Comfed as first instalment out of Rs 234 crore 

for setting up dairy plants and animal fodder 

plants in the state. 

Kumar also directed the officials to expedite the 

process of setting up dairy cooperative socie-

ties, milk collection centres, artificial insemina-

tion centres and animal fodder plants in villages 

under ‘Saat Nischay Part II’ programme of the 

state government. 

Comfed managing director Shikha Srivastava 

said a four-year blueprint of expansion of the 

dairy projects in the state has already been sub-

mitted to the department concerned.. 

During review of the current fiscal 2020-21, it 

came to light that nearly 73% of the target of 

total milk collection and 98.67% of sale of 

pouch milk was achieved. 

Additional secretary of fisheries resources and 

animal husbandry department and financial ad-

viser Madhu Rani Thakur was among others 

present at the meeting. 

 

 

'Milking' opportunities: Karnataka farmers collab with company to produce organic dairy 
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angegowda and Nagaveni who live in 

Karnataka’s Tiptur village, were farmers 

inundated with debt. Making matters 

worse, the bank wasn’t waiving their agricul-

tural loan. To stave off hunger, Rangegowda 

had no option but to think of selling his cows—

his primary means of sustenance. Just in time, 

he met officers from Karnataka-based Akshaya-

kalpa, a rural entrepreneurship initiative, and 

an organic milk brand. That fortuitous encoun-

ter resulted in circumstances reversing for the 

better. 

The farmer collaborated with the company to 

employ scientific dairy methods such as free-

stalling, making soil chemical-free, machine 

milking, organic fodder cultivation and antibi-
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otic and hormone-free milk production. To-

gether, they share the common vision of em-

powering smallholder subsistence dairy farmers 

to become entrepreneurs. Rangegowda’s activi-

ties at the farm start at five in the morning with 

close observation of all cows. He grows his fod-

der crops free of chemicals and makes silage, a 

type of fodder made from green foliage crops, 

available at all times, that provides balanced 

minerals and proteins. 

Subsequently, the couple opened their own or-

ganic fodder production unit that cultivates Na-

pier grass, excellent fodder for cows. The dung 

is collected in a slurry pool and is used to ferti-

lise fodder crops. Such measures have helped 

him optimise farm costs. He was able to pay 

back his loan and expand his farm by investing 

the profit. 

Such kind of exposure has led him and his fel-

low dairy farmers to use apps like Stellapps, a 

herd management solution through which he 

monitors his farm production closely through a 

component called ‘mooON’ that assists farmers 

track health records, including records of vac-

cination, deworming, artificial insemination, 

pregnancy detection and more. 

So far, low farm and cattle productivity and lack 

of scientific management of farms have led to 

higher costs and lower profitability for Indian 

farmers. “Indian dairy farmers are predomi-

nantly smallholders with an average herd size of 

two cattle. Delivering services to a fragmented 

group of many smallholder farmers is a costly 

affair for banks, veterinarians, feed providers 

and others. The lack of access to credit further 

restrains the farmer from expanding their farm 

and investing in mechanisation,” says Shashi Ku-

mar, CEO, Akshayakalpa.   

Through Stellapps’ mooPay FinTech solutions, 

farmers can avail loans easily. Easy access to 

credit helps them invest and start new enter-

prises. “It helps that funds are directed to the 

farmer’s bank account. This helps them to buy 

cattle through partner banks,” says Ranjith 

Mukundan, CEO and Co-founder, Stellapps. 

Such wealth-creating initiatives enrich villages, 

agitations nothwithstanding.  
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n Tuesday, skim milk powder (SMP) 

prices at Global Dairy Trade (GDT), the 

fortnightly auction platform of New 

Zealand’s Fonterra Cooperative, averaged 

$3,243 per tonne, the highest since the $3,264 

of August 5, 2014. 

Vegetable prices have cooled with the usual 

winter-time increase in supplies of carrots, cau-

liflower, cabbage, radish, capsicum and peas. 

Even onions and tomatoes aren’t on fire like 

they were only a couple of months ago. 

That isn’t happening though in milk, whose pro-

duction also tends to rise during winters when 

calvings by buffaloes peak. Dairies are now pay-

ing more for milk during the current “flush” sea-

son (October-March), even as prices of dairy 

products have firmed up. And if international 

market trends are any indication, they look set 

to climb further. 
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On Tuesday, skim milk powder (SMP) prices at 

Global Dairy Trade (GDT), the fortnightly auc-

tion platform of New Zealand’s Fonterra Coop-

erative, averaged $3,243 per tonne, the highest 

since the $3,264 of August 5, 2014. 

Domestic SMP market 

In the domestic market, too, dairies are selling 

SMP at Rs 245-255 per kg, as against Rs 180-190 

in September and the Rs 140-150 lows touched 

in July. Even more striking is the recovery in 

milk fat prices. According to Ganesan 

Palaniappan, a leading Chennai-based dairy 

commodities trader, ex-factory rates of cow 

butter and ghee are ruling at Rs 305-310 and Rs 

400 per kg, respectively. These are up from 

their corresponding levels of Rs 260-270 and Rs 

340-350/kg in September and Rs 200-225 and 

Rs 280-290 in July. 

All this is reflected in milk prices as well. Maha-

rashtra dairies are procuring cow milk (with 

3.5% fat and 8.5% solids-not-fat content) at Rs 

27-28 per litre, compared to Rs 24-25 in Sep-

tember and Rs 18-20 in July. 

“Global prices at more than six-year high is 

good for Indian farmers. It also opens up export 

possibilities, especially of white butter and 

ghee,” said R S Sodhi, managing director of Gu-

jarat Cooperative Milk Marketing Federation 

(GCMMF). Anhydrous milk fat (ghee) prices 

soared 17.2% to $5,398 per tonne in the latest 

GDT auction, while butter was traded at an av-

erage of $4,735. That latter works out to 

around Rs 346 per kg, which is, in fact, above 

the Rs 305-310 being realised by Indian dairies 

on domestic sales. 

Hardening of milk prices is unusual at this time 

Hardening of milk prices is nevertheless unusual 

at this time. The calving season for animals, 

when more milk starts flowing from their ud-

ders, generally begins from September. That is 

when temperature and humidity levels drop, 

alongside improved fodder-cum-straw availabil-

ity from the monsoon rains and harvesting of 

the kharif crop. The calvings peak in the winter 

and continue till March-April before the onset 

of summer.T 

The unseasonal supply crunch being seen at 

present is basically a lagged effect of the Covid-

19 ,induced lockdown that forced the closure of 

hotels, restaurants, hostels and canteens, apart 

from cancellation of marriages and other public 

functions. The demand destruction and price 

crash from it resulted in farmers underfeeding 

their animals. 

Demand supply mismatch 

“The impact of that is playing out just when de-

mand is returning. Hotels and restaurants have 

already reopened, weddings are taking place, 

and schools, colleges and hostels are also re-

starting. So, we have a supply-demand mis-

match,” Rahul Kumar, CEO of the French multi-

national Lactalis India, which owns Prabhat 

Dairy in Mumbai and Thirumala Milk Products 

Pvt. Ltd in Chennai, told The Indian Express. 

The above mismatch could increase in the com-

ing days due to three reasons. The first is that 

very few dairies – GCMMF, Karnataka Milk Fed-

eration and Tamil Nadu’s Aavin – are today 

holding enough stocks of powder and fat. The 

second is international prices, which make ex-

ports more viable than imports. 

The third reason has, again, to do with Covid. 

The lockdown made it difficult for farmers to 

access artificial insemination services. There 

were supply chain issues – be it of liquid nitro-

gen containers, frozen semen straws or techni-

cians. Not being able to inseminate on time 

could, in turn, translate into further delayed 

calvings. 
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90% of milk in India is A2 , Charging Premium is a gimmick : R S Sodhi 
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ore Indians now prefer buffalo milk 

over cow milk with many farmers 

opting to engage in buffalo milk pro-

duction, and nearly all of this milk comprises 

the A2 protein, dairy cooperative Amul manag-

ing director Rupinder Singh Sodhi said. 

Sodhi dismissed worries that Indian milk com-

prises the less healthy A1 protein. 

“A2 milk marketing gimmick came from New 

Zealand as the market was saturated there so 

they brought this term to bring exclusivity to 

their product. Be assured that in India what you 

are drinking is A2 milk as all buffalo and indige-

nous cow milk is 100 per cent A2 milk,” Sodhi 

said in a virtual Off the Cuff conversation with 

ThePrint Editor-in-Chief Shekhar Gupta. 

“All HF (Holstein-Friesian) crossbred cows pro-

duce 50 per cent A2 milk and 50 per cent A1 

milk. So 90 per cent of milk in India is A2 milk,” 

he said, adding that the premium on A2 milk is 

just “marketing genius” without additional 

“health or nutritious benefit”. 

A1 and A2 are two types of beta-casein, a sub-

group of casein that is the largest protein found 

in milk. All cows originally produced only A2 

protein. However, over time due to genetic mu-

tation, many cows started producing both A1 

and A2 proteins, with some producing A1 only. 

The increase in A2 milk production in India has 

been led by a rise in buffalo milk as all the indig-

enous buffalo — and even cow breeds — pro-

duce 100 per cent A2 milk, unlike the pure or 

exotic foreign breed cows, like popular HF and 

Jersey. 

Crossbred cows, which have a high yield and 

ushered a white revolution in India, produce 

A1-A2 milk. 

Buffalo milk rise and profitability 

Sodhi noted that the production and consump-

tion of buffalo milk have risen over the last few 

years, adding that it is more nutritious and has 

more calcium than cow milk. 

“In 1982, when I joined Amul, we used to get 80 

per cent buffalo milk and 20 per cent cow milk. 

Then, over 30 years, buffalo milk reduced to 55-

56 per cent, with 40 per cent cow milk. In the 

last few years, buffalo milk has again increased 

gradually to 58-59 per cent. Even the sale of 

buffalo milk is three-four times that of cow 

milk,” said Sodhi. 

In 244 ml of buffalo and cow milk, the former 

has 237 calories as compared to 149 calories in 

the latter. 

Moreover, buffalo milk has more vitamins and 

minerals as it provides 41 per cent phosphorus, 

32 per cent calcium, 19 per cent magnesium, 

and 14 per cent vitamin A, compared with re-

spective elements at 29 per cent, 21 per cent, 6 

per, and 12 per cent in cow milk. 

Buffalo milk is lower in water content but 

higher in fat, with a thicker texture that’s suita-

ble in the production of fat-based dairy prod-

ucts like butter, ghee, cheese, and ice cream. 

Buffalo population in India 

According to the 20th Livestock Census of 2019, 

the buffalo population in India has grown from 

10.5 crore in 2007 to 10.9 crore in 2019. Its 

population makes up for 20.47 per cent of the 

country’s livestock. 

This rise comes at a time when cow slaughter 

bans have been implemented in many states in 

a bid to conserve indigenous cow breeds. 
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“We are propagating ‘sexed semen’ where 

there is a 95 per cent chance that we will get 

cows. When religious sentiments over slaughter 

are in play, then there can be no debate,” said 

Sodhi. 

According to Guru Prasad Singh, a professor in 

the animal husbandry and dairying department 

in the Banaras Hindu University, if a farmer 

wishes to undertake commercial milk produc-

tion, only buffalo milk is profitable. 

“Buffalo milk has a fat percentage of 8-9 per 

cent against 3.5-5 per cent of cow milk and 

most of the milk business is done in terms of fat 

content in milk. So, at present, buffalo milk cap-

tures almost 60 percent of the milk and dairy 

product market,” Singh told ThePrint. 

“Buffalo also requires less maintenance as com-

pared to cows as it is less prone to disease too. 

This makes buffalo most viable for a farmer who 

wants to trade in milk production,” he added. 

The A1 and A2 issue 

This debate gained prominence after Corran 

McLachlan, a New Zealand-based scientist and 

entrepreneur, who founded A2 Corporation 

(later rebranded as The A2 Milk Company), 

claimed in 2000 that more A1 protein in milk 

over A2 could lead to type 1 diabetes, autism, 

cardiovascular disease and digestive issues. 

This claim was based on the fact that BCM-7, an 

opioid peptide released when digesting A1, ad-

versely affects immune and other human body 

functioning. 

In 2003, McLachlan petitioned Food Standards 

Australia New Zealand to print health warnings 

on the packages of A1 milk. Not only was this 

rejected, but A2 Corporation was also asked to 

even withdraw claims on A2 milk. 

In 2009, the European Food Safety Authority 

declared that no cause and effect relationship 

could be established between BCM-7 released 

by dietary intake of A1 milk and various dis-

eases. However, A2 milk continued to sell at a 

premium price in markets in India and across 

worlds. 

Many surveys, however, show frequency of A1 

and A2 milk-producing cows to be more area-

specific than breed-specific. Around 50-65 per 

cent of HF cows in North America produce A1 

milk. But over 90 per cent cows of the same 

breed in Germany produce A2 milk. 

Experts, however, favour A2 milk consumption. 

Dr Ranvir Singh, principal scientist, division of 

animal genetics, Indian Veterinary Research In-

stitute (IVRI), told ThePrint, “A1 milk produced 

by foreign cows doesn’t have as much nutri-

tional value in iron and taste as compared to A2 

milk produced by our desi cows.” 

He added: “The foreign breeds have also intro-

duced many diseases for cows and livestock in 

India which is a menace for us. Both A1 milk and 

foreign breed must be done away with and in-

digenous cows must be promoted.” 

Indigenous cow population fell from 15.1 crore 

in 2012 to 14.2 crore in 2019, whereas exotic 

crossbred cows rose to 5.13 crore from 3.97 

crore in the same period. 

 

 

 

 

 

 

 

 



KSUM’s Green Geo Farms uses IoT to deliver fresh milk 
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OCHI: Innovative dairy startup Green 

Geo Farms has come up with an online 

platform that delivers fresh milk to 

customers, enabling producers to widen their 

market access. The company, which is incubat-

ing under Kerala Startup Mission (KSUM), aims 

at an IoT-based ecosystem to supply milk 

through an aggregation of high-standard farms. 

The online platform, www.greengeofarms.com, 

which began delivery three months ago, cur-

rently serves around 700 customers across Ko-

chi. 

“We provide training and technological support 

to farmers and control mid-sized units through 

their custom-built farm management software. 

Value-added services such as cold chain supply 

system form the backbone of our milk delivery 

method. The product reaches the consumers 

within three hours of milking. We started oper-

ations in October. 

Today, 90 per cent of our customers are 

through monthly subscriptions,” said Jithin 

George, CEO of the company. Using thoroughly 

sanitised glass-bottles, Green Geo Farms oper-

ates in line with the mission of Green Kochi that 

strives to avoid plastic pollution. 

The company also gives dairy farmers incentives 

while purchasing the milk. “Our mobile applica-

tion is currently available in the Play Store as 

Green Geo Farms,” said Jithin.Green Geo’s soft-

ware team is also working towards improving its 

mobile app to deliver other local produces such 

as egg and honey. “We are expanding through 

franchisees to create a delivery hub in every 

five-km radius,’’ Jithin added. 

 

Milk, Milk Products, Edible Oil Found Unsafe At Some Places In Haryana: Report 
January 23, 2021 
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wenty-eight of the 417 samples of milk, 

edible oil and milk products, which were 

taken by the authorities from different 

places in Haryana recently, have been found un-

safe for consumption, officials said on Friday. 

Some samples were also found to be sub-stand-

ard, they told news agency PTI. 

Continuing the drive, the Haryana Food and 

Drug Administration on Friday conducted a raid 

in Ambala and took another set of samples of 

ghee of two different brands, an official state-

ment said here. 

"...417 samples of milk, edible oil and milk prod-

ucts were taken from various places of the state 

recently, out of which 28 samples were found 

to be unsafe," it said. 

The statement quoting Commissioner, Food and 

Drug Administration, Lalit Siwatch, said on the 

directions of Haryana Health Minister Anil Vij, a 

special campaign was launched to check adul-

terated food products. Samples from Ambala, 

Panipat, Pillukheda, Kurukshetra and other 

places in the state were collected. 
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A total of 54 milk samples were taken, of which 

one was unsafe and 13 samples were found to 

be sub-standard, the statement said. 

Similarly, 363 samples of ghee and edible oil 

were collected, of which 27 were found to be 

unsafe and 86 sub-standard, it added. 

Siwatch said recently a state-level committee 

was formed to take appropriate action in this 

regard. Food Safety officers of Panipat, Hisar 

and Jhajjar were included as members. 

he committee took appropriate action against 

the complaints of adulteration of edible oil, milk 

and milk products in the entire state and col-

lected these samples from across the state. 

These samples were sent to the laboratory, on 

the basis of which action is being taken against 

the wrongdoers, it said. 
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esides IFFCO, World Cooperative Moni-

tor report 2018 published by ICA has 

GCMMF popularly known by the brand 

name Amul also figuring in the top rank. The ac-

companying photograph shows GCMMF stand-

ing at 2nd position, just below IFFCO. 

Nonghyup, Zen-Noh and Copersucar which 

stand at third, fourth and fifth positions respec-

tively, as is clear from the accompanying pic. 

These are from the Agriculture and Food Indus-

try category of the Monitor Report. 

GCMMF recorded a turnover of 3.5 billion $ in 

2016. India’s per capita GDP being $1930 it was 

obvious GCMMF made a mark globally. 

Reacting to the news GCMMF MD, R S Sodhi 

said to Indian Cooperative” Yes this number is 

correct. We are playing a bigger role in our 

economy. Congratulations!” 

Strong value system is the key 

Speaking further Sodhi added “GCMMF is one 

of the best examples of fusion of selfless and 

dedicated Political leadership and very commit-

ted professional leadership founded on very 

strong value system”. 

It bears recall that the International Coopera-

tive Alliance (ICA) and the European Research 

Institute on Cooperative and Social Enterprises 

(Euricse) have presented the seventh annual 

World Cooperative Monitor report on Wednes-

day morning (Indian Time). 

This publication reports on the world’s largest 

cooperative and mutual organisations, provid-

ing rankings of the Top 300. 
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“This year’s results show the largest organisa-

tions in the cooperative movement performing 

well, with only slight variations to the top posi-

tions across the sectors. In the Top 300 based 

on the ratio of turnover over gross domestic 

product (GDP) per capita ranking, reintroduced 

this year, IFFCO is at the top and Amul is at the 

2nd rank. 

The ratio of turnover over GDP is not intended 

to compute the contribution of each enterprise 

to the national GDP, but rather to relate the 

turnover of the enterprise to the wealth of the 

country in which it operates, as GDP per capita 

measures the purchasing power of an economy 

in an internationally comparable way, the Re-

port says. 

This new addition to the WCM report takes a 

look at how the largest cooperative enterprises 

and mutuals in the world are moving towards 

achieving the SDGs, examining documents re-

ported to the UN Global Compact project and 



Global Reporting Initiative (GRI), reads the Re-

port. 
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egetable prices have cooled with the 

usual winter-time increase in supplies 

of carrots, cauliflower, cabbage, radish, 

capsicum and peas. Even onions and tomatoes 

aren’t on fire like they were only a couple of 

months ago. 

That isn’t happening though in milk, whose pro-

duction also tends to rise during winters when 

calvings by buffaloes peak. Dairies are now pay-

ing more for milk during the current “flush” sea-

son (October-March), even as prices of dairy 

products have firmed up. And if international 

market trends are any indication, they look set 

to climb further. 

On Tuesday, skim milk powder (SMP) prices at 

Global Dairy Trade (GDT), the fortnightly auc-

tion platform of New Zealand’s Fonterra Coop-

erative, averaged $3,243 per tonne, the highest 

since the $3,264 of August 5, 2014. 

In the domestic market, too, dairies are selling 

SMP at Rs 245-255 per kg, as against Rs 180-190 

in September and the Rs 140-150 lows touched 

in July. Even more striking is the recovery in 

milk fat prices. According to Ganesan 

Palaniappan, a leading Chennai-based dairy 

commodities trader, ex-factory rates of cow 

butter and ghee are ruling at Rs 305-310 and Rs 

400 per kg, respectively. These are up from 

their corresponding levels of Rs 260-270 and Rs 

340-350/kg in September and Rs 200-225 and 

Rs 280-290 in July. 

All this is reflected in milk prices as well. Maha-

rashtra dairies are procuring cow milk (with 

3.5% fat and 8.5% solids-not-fat content) at Rs 

27-28 per litre, compared to Rs 24-25 in Sep-

tember and Rs 18-20 in July. 

“Global prices at more than six-year high is 

good for Indian farmers. It also opens up export 

possibilities, especially of white butter and 

ghee,” said R S Sodhi, managing director of Gu-

jarat Cooperative Milk Marketing Federation 

(GCMMF). Anhydrous milk fat (ghee) prices 

soared 17.2% to $5,398 per tonne in the latest 

GDT auction, while butter was traded at an av-

erage of $4,735. That latter works out to 

around Rs 346 per kg, which is, in fact, above 

the Rs 305-310 being realised by Indian dairies 

on domestic sales. 

Hardening of milk prices is nevertheless unusual 

at this time. The calving season for animals, 

when more milk starts flowing from their ud-

ders, generally begins from September. That is 

when temperature and humidity levels drop, 

alongside improved fodder-cum-straw availabil-

ity from the monsoon rains and harvesting of 

the kharif crop. The calvings peak in the winter 

and continue till March-April before the onset 

of summer. 

The unseasonal supply crunch being seen at 

present is basically a lagged effect of the Covid-

19 induced lockdown that forced the closure of 

hotels, restaurants, hostels and canteens, apart 

from cancellation of marriages and other public 

functions. The demand destruction and price 
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crash from it resulted in farmers underfeeding 

their animals. 

“The impact of that is playing out just when de-

mand is returning. Hotels and restaurants have 

already reopened, weddings are taking place, 

and schools, colleges and hostels are also re-

starting. So, we have a supply-demand mis-

match,” Rahul Kumar, CEO of the French multi-

national Lactalis India, which owns Prabhat 

Dairy in Mumbai and Thirumala Milk Products 

Pvt. Ltd in Chennai, told The Indian Express. 

The above mismatch could increase in the com-

ing days due to three reasons. The first is that 

very few dairies – GCMMF, Karnataka Milk Fed-

eration and Tamil Nadu’s Aavin – are today 

holding enough stocks of powder and fat. The 

second is international prices, which make ex-

ports more viable than imports. 

The third reason has, again, to do with Covid. 

The lockdown made it difficult for farmers to 

access artificial insemination services. There 

were supply chain issues – be it of liquid nitro-

gen containers, frozen semen straws or techni-

cians. Not being able to inseminate on time 

could, in turn, translate into further delayed 

calvings. 

 

 

JFDA shuts down factories, seizes 27 tons of adulterated dairy products 
Published: 2021-01-21 20:46 
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irector of Jordan Food and Drug Ad-

ministration (JFDA) Nizar Mhaidat 

Thursday said inspection teams seized 

approximately 27 tons of adulterated powdered 

milk and cheese, that were labeled with fraudu-

lent nutritional information, in a number of fac-

tories across the Kingdom.  

Mhaidat said these products were found during 

the JFDA's routine inspections on factories' raw 

materials. These establishments have violated 

the JFDA's official standards and failed to prove 

that their products are suitable for human con-

sumption.  

The JFDA shut down all involved factories, de-

stroyed all adulterated dairy products and 

transferred all violators to the Public Prosecu-

tor.  
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Oz farmers eye Indian milk market ties 
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airy Australia says consumer demand 

in India for dairy milk products is ex-

pected to outpace supply until 2035, 

creating huge demand for value-added milk 

products. 

It has been awarded a $76,400 grant under the 

Agricultural Trade and Market Access Coopera-

tion (ATMAC) program to build a long-term en-

gagement plan with Indian dairy sector counter-

parts. 

The ATMAC project will support long-term stra-

tegic engagement between the Australian and 

Indian dairy sectors to explore ways to improve 

collaboration and identify mutually beneficial 

opportunities. 

The project is taking a long-term focus and aims 

to position Australian dairy farmers, processors 

and supply chains are preferred partners for 

their Indian counterparts into the future. 

Dairy Australia managing director David Nation 

said that the agreement will provide long term 

opportunities for the industry. 

“Dairy Australia recognises the importance of 

long term partnerships in trade that include 

both government and industry support,” he 

says. 

“The ATMAC project is timely to help focus Aus-

tralian dairy businesses on possible areas for co-

operation and relationships. 

“Joint activities are supporting trade to India, 

with comprehensive research into the Indian 

dairy market to gain an understanding of India’s 

supply chain, state of the industry, key stake-

holders and consumer behaviours. 

“Australian industry participants are much bet-

ter informed of Indian production systems and 

the market and the project will support a series 

of senior level meetings with key Indian dairy 

industry stakeholders,” Nation said. 

India is the biggest producer of milk globally 

grossing slightly over 22% of total world produc-

tion (twice that of the US), India has around 3.6 

million dairy farmers milking around 300 million 

cows. 

Most farms have only one to two cows with the 

odd larger farm pushing up the average. 

Milk is mostly consumed by the farmer and his 

family. The national milk processing sector is 

small but growing. 

Milk Growth 

In 2018, India produced 186 million tonnes of 

milk, which was 22% of that year's global total 

milk production of 843 million tonnes, accord-

ing the UN's Food and Agriculture Organisation 

(FAO). 

Milk output grew 5% over 2017 levels in India, 

while it was just around 1% in the European Un-

ion and the US. 

The last five decades have seen the tide turning 

for India, which accounted for just 5% of the 

world's milk production in 1970. India is ex-

pected to produce 300 million tonnes of milk by 

2022. 

Milk consumption is also increasing. India's big-

gest milk-producing states, according to 2017-

18 data from the National Dairy Development 

Board, are Uttar Pradesh, Rajasthan, Madhya 

Pradesh, Andhra Praddesh and Gujarat.
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SKU-AIC inks MoU with Dodla Dairy 
JANUARY 20, 2021 08:32 IST 

https://www.thehindu.com/news/cities/Vijayawada/sku-aic-inks-mou-with-dodla-dairy/article33614520.ece 

he Sri Krishnadevaraya University(SKU)-

Atal Innovation Centre on Tuesday en-

tered into a memorandum of under-

standing with Dodla Dairy Pvt. Ltd. to foster and 

support rural innovation and entrepreneurship 

in the sectors of agriculture, water and energy 

sectors. 

The MoU was signed by Dodla Dairy managing 

director Dodla Sudhir Reddy and Atal Innova-

tion Centre-SKU CEO Shiv Kiran. 

The Hyderabad-based Dodla Dairy and Atal In-

novation Centre have come together to curate, 

incubate and scale the frontier innovations in 

the areas of post-harvesting and sustainable 

practices in farming in rural regions, they said. 

They will lend support to aspirational entrepre-

neurs in the rural areas for establishing modern 

farming practices including hydroponics, aqua-

ponics, precision farming, said a board member. 

 

 

Goa Dairy plans cold storage at Dhargalim 
Jan 19, 2021 

https://timesofindia.indiatimes.com/city/goa/goa-dairy-plans-cold-storage-at-dhargalim/arti-

cleshow/80336367.cms 

onda: In a bid to prevent spoilage of milk 

during the long journey from Pernem to 

its Curti-Ponda plant, Goa Dairy is mull-

ing setting up a Bulk Milk Cooler (BMC) — a cold 

storage system — at Dhargalim . The facility is 

aimed at helping milk farmers.  

The dairy has a plot of land at Dhargalim, which 

has been lying unused for the last several years, 

where it plans to set up the BMC unit to store 

the milk that is collected daily.  

Chairman of the dairy’s administrative commit-

tee, Durgesh Shirodkar, said that the milk that is 

collected daily from the Pernem farmers is 

brought to the Curti-Ponda plant on vans in un-

insulated cans. As a result, there is always a risk 

of spoilage, especially during summer, he said. 

“If we have a proper cold storage at Dhargalim, 

we could store the milk there and bring it by 

way of tankers, which would not only minimise 

transportation cost, but also safeguard the 

quality of the milk,” Shirodkar said. 

For a decision in this regard, the matter was 

supposed to come for discussion during the 

Sunday annual general body meeting (AGM). 

However, the meeting could not be held as 

some members objected saying it did not have 

proper approval from the Registrar of Coopera-

tive Societies (RCS). 

Shirodkar said the next date for the AGM has 

not yet been decided. However, it will be con-

ducted by following all due procedures and re-

quired documents, he said. 

Shirodkar has been on the dairy’s administra-

tive committee since June 2020. 

If we have a proper cold storage, we could store 

the milk there and bring it by way of tankers, 

which would not only minimise transportation 

cost, but also safeguard the quality of the milk 
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Karimnagar Dairy to encourage reproduction of only female calves 
JAN 19, 2021 

https://dairynews7x7.com/karimnagar-dairy-to-encourage-reproduction-of-only-female-calves/ 

 
ith the farming community saying 

“no” to male calves as they have 

turned burdensome and no use in 

the farm sector following the mechanisation of 

the farm activities, the Karimnagar Milk Pro-

ducer Company aka Karimnagar Dairy has em-

barked upon a novel scheme of encouraging re-

production of only female calves through artifi-

cial insemination by using the “sex sorted se-

men” technology in the erstwhile Karimnagar 

district. 

The Karimnagar Dairy, which is determined to 

pump up milk production, has decided to in-

crease only the female animal population and 

launched the distribution of sex sorted semen 

in the district. Besides, they had also announced 

cash incentive of Rs 10,000 for the growth and 

health of each female calf. 

Sexed sorted semen 

Disclosing this to newsmen during the annual 

press conference about the performance of the 

Karimnagar Dairy during 2019-2020 on Sunday, 

its chairman Ch Rajeshwara Rao said that they 

had started developing sex sorted semen pro-

duction at the Frozen semen bull station (FSBS) 

in Karimnagar town as part of the National Mis-

sion for Bovine Productivity. Accordingly, the 

Karimnagar Dairy would supply sex sorted qual-

ity semen with ‘X’ chromosome to get only fe-

male progenies through artificial insemination, 

he stated. 

The male calves have become a cause of con-

cern among the farming community as mecha-

nisation of farming sector has increased. The 

farmer is happy with the female calf as it would 

help increase his income through the milk pro-

duction. Following the demand from the farm-

ers for the female calves’ production, the Ka-

rimnagar Dairy had launched the novel scheme, 

which is yielding results now. So far they had 

conducted artificial insemination of 262 animals 

through sex sorted semen technology and deliv-

ered 66 female calves till date and still the num-

ber would be added in the days to come, the 

chairman stated. 

50% subsidy on sexed semen 

 

In order to encourage the milk production and 

provide additional income to the farmers, the 

Karimnagar Dairy was providing the sex sorted 

semen at a 50 per cent subsidy at the rate of Rs 

450 per dose. They had also announced Rs 

10,000 incentive for the growth of the female 

calves born through sex sorted semen, he 

added. 

The incentives include: Rs 500 immediate finan-

cial assistance to the farmer after the birth of 

female calf plus supply of Rs 1500 worth 

healthy fodder feed for the calf growth and an-

other Rs 1,000 worth cash incentive. Above all, 

they would supply Rs 7,000 worth fodder feed 

till the growth of the female calf, Rao said. 

Besides, they would also take up vaccination of 

the calf at free of cost and treat the animal at 

veterinary camps. “Our purpose is to increase 

the milk production and provide additional in-

come to the farmers along with their farm activ-

ities”, Rajeshwara Rao said. Dairy Managing Di-

rector P Shankar Reddy, Advisor V Hanumantha 

Reddy and others were present. 
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968 bulk milk cooling centres to be set up in East Godavari district 
JAN 19, 2021 

https://dairynews7x7.com/968-bulk-milk-cooling-centres-to-be-set-up-in-east-godavari-district/ 

 
istrict Collector D Muralidhar Reddy 

said that the government would ini-

tially set up 968 bulk milk cooling cen-

tres in the district. Accompanied by Joint Collec-

tors Dr G Lakshmisha and Keerthi Chekuri, he 

held a videoconference with officials at the Col-

lectorate here on Monday. He said that the gov-

ernment is conducting ambitious inspections 

from Tuesday on the distribution of ration and 

‘Navaratnalu – Pedalandariki Illu’ programme in 

the district. 

The Collector made it clear that strict action will 

be taken, if any of the staff involved in the pro-

gramme is found to be negligent. The door-to-

door distribution of ration through Mobile Dis-

pensary Vehicles would begin from February 1 

and review meetings in this regard have already 

been held. Also Read – 650 door-to-door ration 

delivery vans reach East Godavari . 

He said that Mobile Dispensary Vehicles will be 

distributed to the beneficiaries on January 21. 

He directed the officials to complete distribu-

tion of plots and house sites by January 20 un-

der the ‘Navaratnalu – Pedalandariki Illu’ pro-

gramme in the district. 

The Collector directed the officials to complete 

the identification process for these places as 

soon as possible and told officials to take steps 

for the smooth conduct of resurvey of land un-

der YSR-Jagananna Permanent Land Rights and 

Land Protection scheme in the district. Kakinada 

Municipal Commissioner Swapnil Dinkar 

Pundkar, DRO CH Sattibabu, Kakinada RDO AG 

Chinni Krishna and others were present. 

 

 

Mondelez India Launches ‘Cadbury Dairy Milk Silk Mousse’ 
Jan 18, 2021 

https://perfectnews.live/2021/01/18/mondelez-india-launches-cadbury-dairy-milk-silk-mousse-the-richest-tasting-

silk-ever-with-a-first-of-its-kind-indulgent-experience/ 

ONE Elevator India, a wholly-owned 

subsidiary of Finland-based KONE Cor-

poration, and a leading Elevator and 

Escalator supplier in India, has initiated a cam-

paign to sensitize people on key environmental 

issues. The first leg of the campaign has com-

menced in NCR region that will expand to other 

regions. Through bright, lively and eye-catching 

wall paintings, KONE Elevator India will convey 

the message of environmental conservation in 

the three chosen areas – pollution caused by 

single-use plastic, waste management and wa-

ter conservation. This initiative is in line with 

the Government of India’s Swachh Bharat Mis-

sion. 

Amit Gossain, Managing Director, KONE Eleva-

tor India, said “Our commitment to the society 

is an integral part of our value system and we, 
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at KONE, have always engaged ourselves in vari-

ous efforts to give something back to the soci-

ety. As an environmentally conscious organiza-

tion, this campaign is aimed at the betterment 

of the community through measures that will 

bring in sustainable development.” 

This initiative, in partnership with Green Dream 

Foundation, will engage local and professional 

artists to create thought-provoking visuals in 

public spaces and breathe life into the dull walls 

across the city and transform them in a colour-

ful palette. The project is first being imple-

mented in the NCR region. A couple of walls in 

Noida have already been painted and the work 

has started in Delhi, before moving to 

Gurugram. 

The wall paintings will be followed by unusual 

art installations in multiple public places. These 

eye-catching Plasticophilic™ artworks will be 

made using plastic trash collected from informal 

dump yards or plastic material confiscated as 

part of bans imposed. Through these, KONE Ele-

vator India will lend support to the three R’s of 

sustainability – Reduce, Reuse and Recycle. 

This campaign will not only help make art acces-

sible to the public and create awareness about 

important environmental concerns, but it will 

also provide a means of livelihood to the local 

painters and artists who have been facing hard-

ships due to the current pandemic. 

“To reinforce the message of environment con-

servation, we believe that art is the most effec-

tive medium for raising awareness. Bright col-

ours are a powerful communication tool and 

can be used to signal action, influence mood, 

and even influence physiological reactions. We 

are certain that this will inspire our people to 

become eco-warriors, take the environment 

into account in all of our actions, and work to-

wards sustainable development”, Amit added. 

Speaking about this initiative, Ashish Sachdeva, 

Founder President, Green Dream Foundation, 

shared, “Sustainability is the need of the hour 

and it will be addressed in true sense if corpora-

tions, ULBs & NGOs come together. Our part-

nership with KONE Elevator India and further 

with the ULBs of respective cities takes us a step 

closer towards the overall vision of creating a 

cleaner India in line with the Swachh Bharat 

Mission. We will do this by combining innova-

tion with artwork and hard work with compas-

sion while keeping the Triple Bottom Line ap-

proach at the core of all our initiatives.” 

 

‘Nandini on Wheels’ mini-trucks will bring milk to your doorsteps 
18th January 2021 03:35 AM  

https://www.newindianexpress.com/cities/bengaluru/2021/jan/18/nandini-on-wheels-mini-trucks-will-bring-milk-

to-your-doorsteps-2251507.html 

 
ENGALURU: In this age of home deliv-

ery — when anything from televisions, 

furniture, vegetables to cigarettes is 

dropped home — the milkman is not the 

only one to bring milk sachets to your doorstep. 

Karnataka Milk Federation (KMF) has partnered 

with Mother Dairy to start ‘Nandini on Wheels’ 

service, with mini-trucks with milk products 

moving around, saving the citizen a walk to the 

milk booth. The pilot service will start in Ye-

lahanka zone from Monday.  

The signature blue-and-white vehicles will move 

around from 9am to 8pm, carrying sufficient 

stock. The vehicles also have a tie-up with the 

nearest parlour to get refills of stock as and 
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when required. Though eight such mini-trucks 

are already moving around the city and state, 

they have been introduced by individual milk 

unions like Mandya, Bangalore Dairy, Manga-

luru and others. Based on the success of the Ye-

lahanka service, more mini-trucks will be intro-

duced in other parts of Bengaluru and Karna-

taka, a senior KMF official told The New Indian 

Express. 

There is already one vehicle in each district, be-

ing run on a trial basis. Raju, marketing man-

ager, Mother Dairy, Yelahanka zone, said that 

‘Nandini on Wheels’ is being introduced since 

there aren’t many milk parlours in Bengaluru, 

especially in the new areas. Though the con-

tract is for one year, it will initially be run for 

three months and based on feedback, the ser-

vice will be extended for a year.  

There are 122 milk parlours in Bengaluru, and 

the plan is to add more and introduce mobile 

vehicles so that people are better connected to 

local products. Another reason for introducing 

these vehicles is that in most of the parlours, 

vendors are stocking few Nandini products and 

selling other items. The state government also 

plans to use these vehicles to supply other 

items, and based on the feedback, introduce 

similar vehicles to supply fruits and vegetables 

from Hopcoms.  

 

Jaipur: Six arrested for looting Rs 10 lakh from dairy booth owner 
Jan 17, 2021 

https://timesofindia.indiatimes.com/city/jaipur/six-arrested-for-looting-rs-10l-from-dairy-booth-owner/arti-

cleshow/80307020.cms 

aipur police on Saturday solved the mys-

tery behind the loot of Rs 10 lakh from a 

dairy booth owner-cum-collector Rajesh 

Saini in Pratapnagar area on January 11. 

Police have arrested six accused Praveen Pipli-

wal, Lalit Mishra, Kamal Tinkar, Bharat Teck-

wani, Samir Khan and Rajat Singhal while the 

two main kingpins—Sahil Bhatnagar and Nitin 

are yet to be arrested. In a press conference, 

Abhijeet Singh, deputy commissioner police, Jai-

pur (East), said that that accused had planned 

the incident in Agra. 

“The accused knew that Saini goes to the bank 

to deposit the collection almost every day and 

the route he follows was also known to him. 

They divided among themselves into three to 

four teams – one accused job was to watch the 

movements of Saini. Another team was waiting 

for him in the car owned by one accused on the 

wrong side of the road. Two more accused on 

the bike to provide back up support to the ac-

cused in the car. The accused in the car were in-

formed of the Saini’s location through 

WhatsApp and the moment they see him com-

ing they hit him and ran away with the bag,” 

said Singh. 

The car got damaged in the accident and they 

parked the car in a garage at Gonar road for re-

pair. The accused went to Agra to divide the 

share among themselves. Police have recovered 

the car used in the incident and Rs 5 lakh out of 

the total money claimed by Saini. Officials said 

they activated their informers who in turn gave 

the lead that a car which met with an accident 

has come for repair at Gonar Road garage 

within hours of the incident. “The car turned 

out to be the one we were looking for and 

helped us in reaching out to the accused,” said 

police. 
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Aadvik Foods the first Camel milk brand in India launch Camel milk Ghee 
JAN 16, 2021 

https://dairynews7x7.com/aadvik-foods-the-first-camel-milk-brand-in-india-launch-camel-milk-ghee/ 

 
xpanding its product portfolio, India’s 

first brand in the camel milk industry, 

Aadvik Foods has recently launched 

camel milk ghee. With this launch, Aadvik Foods 

further adds to its unique line of offerings that 

consist of 40 SKUs including raw camel milk 

powder, freeze-dried camel milk powder, frozen 

camel milk, camel milk chocolates, and camel 

milk-based skincare solutions. 

The ghee is available in 250 ml priced at Rs 999 

and can now be ordered online through the 

company’s website or e-commerce platforms 

such as Amazon, eBay, Flipkart, Snapdeal, etc. 

The Rajasthan-based company has emerged as 

the pioneer in the camel milk industry and is 

the country’s first brand to process and market 

camel milk and its products. 

The founder speaks 

Speaking on the launch, Hitesh Rathi, Founder, 

Aadvik Foods said, “Ghee has always been an 

essential part of our lives, whether it is in main-

taining our immunity or keeping ourselves 

healthy. It is commonly used for cooking in al-

most every Indian household. We are thrilled to 

launch this new offering that will contribute to 

the health and well-being of our prized custom-

ers. Aadvik’s Camel Milk Ghee is one-of-its-

kind that is easy to digest with numerous bene-

fits. As per the researches done on camel milk, 

it also helps in maintaining cholesterol levels in 

adults and stimulating concentration levels in 

children.” 

Aadvik’s Camel Milk Ghee is made from camel 

milk fat and is packed with proteins and vita-

mins which are good for health. The ghee is also 

beneficial to those having dairy allergies as it 

contains no allergens as well as helps in enhanc-

ing appetite. 

Aadvik Foods follows a meticulous process 

while creating its camel milk ghee. In the com-

ing months, Aadvik Foods is looking to expand 

with more unique products in its portfolio. 

 

 

Dabur 100% Pure Cow Ghee launched exclusively on Grofers 
JAN 16, 2021 

https://dairynews7x7.com/dabur-100-pure-cow-ghee-launched-exclusively-on-grofers/ 

 
he product is prepared from milk 

sourced from indigenous cows bred in 

Rajasthan 

Dabur India has decided to foray into the cow 

ghee category. In recent times the company has 

been fast-tracking the launch of new products 

in the hygiene and health segment and has also 

entered new categories, in a bid to meet the 

evolving needs of the consumers. In the food 

space, it recently forayed in the edible oil seg-

ment. 

The company has now decided to launch 

“Dabur 100 % Pure Cow Ghee” exclusively on 
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Grofers during its ‘Grand Orange Bag Days’ 

(GOBD) event on January 16. 

The homegrown FMCG major added that the 

product is prepared from milk sourced from in-

digenous cows bred in Rajasthan. 

“Dabur 100% Pure Cow Ghee is our latest addi-

tion to the list of pure and healthy products that 

we prepare for our consumers. It was a sheer 

delight to work closely with Grofers team on 

the product since ideation to the final execu-

tion. Dabur 100% Pure Cow Ghee will be availa-

ble in a 1 LTR pack at ₹599,” said Smerth 

Khanna, Business Head, E-commerce, Dabur In-

dia. 

“In these uncertain times, as more and more 

consumers are using eCommerce channels to 

purchase food products, we have joined hands 

with Dabur to provide our consumers easy and 

fast access to natural and healthy products they 

love,” added Anish Srivastava, VP-Category at 

Grofers in a statement. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

New EU Laws Could Censor Vegan 'Dairy' Products 
Jan. 28, 2021 10:14AM EST 

https://www.ecowatch.com/eu-vegan-dairy-law-2650162992.html?rebelltitem=2#rebelltitem2 

hat's in a name? Apparently, a lot. 

According to the European Union 

(EU), plant-based, dairy alternatives 

commonly referred to as almond milk or vegan 

cheese cannot be marketed as such. New, 

stricter rules under consideration this week 

could ban the vegan products from even refer-

encing anything dairy-like or using packaging as-

sociated with the dairy industry. 

In 2017, the European Court of Jus-

tice ruled that dairy terms, including milk, 

cheese, butter and yogurt, could only refer to 

products derived from an animal, and not plant-

based alternatives. A new set of rules, known 

as Amendment 171, now aim to increase re-

strictions and make it illegal for plant-based 

foods to be compared to dairy products at all. 

The so-called "Dairy Ban" passed a final vote in 

the European parliament in Oct. 2020 by a nar-

row 54 percent majority, The Conversation re-

ported. This week, Amendment 171 will be con-

sidered for approval by the EU Council of Minis-

ters and the European Commission, The Conver-

sation added. If approved by both, the amend-

ment will become law. 

So, what exactly does Amendment 171 mean 

for tofu cheese, soy yogurt, vegan butter and 

other plant-based, dairy-alternative products 

steadily coming into the mainstream? The new 

rules would prohibit "imitation or evocation" of 

dairy products, Politico reported. Interpreted 

broadly, descriptions such as "creamy," 

"cheese-alternative," "milk-free" and "does not 

contain milk" would be illegal, Plant Based 

News reported. In the extreme, the rule could 

even require package redesign, as milk cartons 

and yogurt cups are most commonly associated 

with dairy, The Conversation reported. 

Vegan producers would also be prevented from 

discussing the health or environmental ad-

vantages of their plant-based products by com-

paring them to traditional dairy products. Be-

cause of the high carbon footprint of animal 

products, studies have found that going vegan is 

the best thing consumers can do for the planet. 

Indeed, in a 2019 leaked report from the United 

Nations, climate scientists felt that a shift to 

vegetarian diets is necessary to save the world. 

With the proportion of vegans in the EU dou-

bling in the last four years and up to one-third 

of all consumers self-identifying as "flexitarians" 

rather than meat-eaters, according to a Veganz 

survey, the commercial implications of pro-

dairy censorship are huge. 

"Given the climate crisis, it's irresponsible to try 

and prevent us from encouraging people to 

make the switch to plant-based and help pro-

tect the planet in the process," Cecilia 

McAleavey, director of public affairs and sus-

tainable eating for Swedish oat milk brand 

Oatly, told Food Navigator. "People are not stu-

pid — everyone understands that this is an at-

tempt by the dairy lobby to hinder the shift to-

wards sustainable plant-based eating." 

The dairy industry claims that Amendment 171 

prevents consumer confusion, reported The 

Conversation. The use of dairy-related terminol-

ogy on plant-based products could mislead con-

sumers, the industry argues. Is it either dairy-

based or it's not. 

The European Dairy Association told Food Navi-

gator, "Non-dairy products cannot hijack our 

dairy terms and the well-deserved reputation of 

excellence in milk and dairy." 

The lobby noted that similar laws exist within 

the EU to protect the national origin of products 

such as "Champagne" and "Parmigiano," The 
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Conversation reported. A 2017 Cambridge 

study called such intentionally ambiguous lan-

guage "food fraud" meant to "[induce] a false 

impression on the consumer" and found that 

such behavior had an increasing economic im-

pact on the continent. 

The vegan-alternative sector claims that its 

products need to be evaluated against conven-

tional dairy products to showcase health and 

environmental benefits. Politico argued that a 

broad application of Amendment 171 could ac-

tually censor essential information for consum-

ers suffering from dairy allergies and intoler-

ances. Without terms like "dairy-free" and 

"milk-alternative," shopping could become 

needlessly difficult for these people, the report 

said. 

Packaging changes could also confuse consum-

ers, if, for example, plant-based cheese can no 

longer be sold as a classic block shape that indi-

cates what it is, as well as its anticipated flavor 

and texture, Politico said. 

In an Instagram response to Amendment 171, 

Oatly called its passage a "wacko, incomprehen-

sible direction to take in the middle of a climate 

crisis." Oatly, Upfield and other plant-based 

brands launched a petition to overturn Amend-

ment 171, Food Navigator reported. They argue 

that the ban is counter to the EU's stated goals 

to improve public health and environmental 

sustainability, Food Navigator added. 

"Making it illegal to name, package and depict 

plant-based foods in the way we have done for 

over 100 years is a serious step backwards," 

said Upfield's Janette Fielding. "Consumers are 

looking for strong EU leadership on climate and 

environment. That means tearing down bureau-

cratic barriers to sustainable and healthy eating, 

not building them higher." 

 

 

NZ dairy the world’s most emissions efficient 
Wednesday 27 Jan, 2021 

https://www.sunlive.co.nz/news/260992-nz-dairy-worlds-most-emissions-efficient.html 

 
ommissioned by DairyNZ, the study was 

independently produced by AgResearch 

and peer-reviewed by an international 

specialist in Ireland. 

The research analysed 55 per cent of global milk 

production, including major milk producing 

countries. 

New Zealand is the most efficient producer at 

0.74 kg CO2e per kg FPCM (fat and protein cor-

rected milk) – which is 46 per cent less than the 

average of the countries studied. The average is 

1.37 kg CO2e per kg FPCM. 

DairyNZ chief executive Dr Tim Mackle says the 

research plays a key part in understanding how 

New Zealand dairy farms stack up and informs 

how our farmers can be even more efficient. 

“New Zealand’s dairy sector is committed to re-

maining the most efficient producer of low 

emissions milk in the world. Our focus as a sec-

tor is sustaining our success as consumers and 

communities increasingly seek sustainably pro-

duced food,” says Tim. 

He says there is a huge amount of work under-

way to support farmers to reduce emissions. 

“New Zealand dairy farmers’ hard work and in-

vestment over decades has contributed to this 
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world-leading status. Our grass-based, outdoor 

grazing system is unique globally and is critical 

to our success. 

“Because we are already so efficient, there is no 

silver bullet to even greater efficiency. Signifi-

cant investment in research and development is 

needed to find solutions. 

“Our sector is committed and has research un-

derway. We need Government support as we 

adopt new knowledge, practices and technol-

ogy.” 

At 0.74 kg CO2e per kg FPCM, New Zealand was 

followed by Uruguay at 0.85, Portugal at 0.86, 

Denmark at 0.9 and Sweden at 1. 

Peru clocks in as the highest emissions producer 

among the countries studied, at 3.29 kg CO2e 

per kg FPCM. Peru is followed by Costa Rica at 

2.96 and Kenya at 2.54. 

The carbon footprint is measured in total green-

house (GHG) emissions per kg of product. 

The research compares carbon dioxide equiva-

lent (CO2e) emissions per kilogram of milk (fat 

and protein corrected milk – the nutritional 

content recognised in the study as CO2e per kg 

FPCM). This is an internationally recognised 

method. 

The countries selected had published research 

that enabled a like-for-like comparison. 

AgResearch scientists Andre Mazzetto and 

Stewart Ledgard led the research, following 

methodology in line with International Organi-

sation for Standardisation (ISO) standards. 

Andre says it is always challenging to compare 

carbon footprinting studies, due to different 

methods in each scientific paper. 

“Here, we reviewed international studies and 

recalculated their footprints in a systematic 

way, using methods accepted internationally to 

provide a fair and robust comparison between 

different countries,” he says. 

“Bearing in mind, countries may have different 

emission profiles and different ways of calculat-

ing their footprints for milk production, we be-

lieve we have reached the best possible com-

parison from the data available. 

“New Zealand is known internationally for its 

low carbon footprint of dairy product, which is 

supported by this research. There is still poten-

tial to improve and achieve lower emissions as 

other countries also advance their dairy sec-

tors.” 

Waikato dairy farmer and Climate Change Am-

bassador George Moss says pasture-based 

farming and genetic improvement are im-

portant components. 

“Grass-based farms and sophisticated animal 

breeding are key components to our low carbon 

footprint but there is more we need to do as we 

play our part in addressing climate change,” 

says George. 

“We are world-leading at emissions efficient 

milk production, but we must continue to adapt 

and adopt new technology and knowledge. Our 

global competitors are never far behind, plus 

we know it is the right thing to do for our envi-

ronment, our consumers and humanity as a 

whole.” 

 

 

 

 

 

 

 

 

 



Ancient proteins help track early milk drinking in Africa 
27-JAN-2021 

https://www.eurekalert.org/pub_releases/2021-01/mpif-aph012521.php 

racking milk drinking in the ancient past 

is not straightforward. For decades, ar-

chaeologists have tried to reconstruct 

the practice by various indirect methods. They 

have looked at ancient rock art to identify 

scenes of animals being milked and at animal 

bones to reconstruct kill-off patterns that might 

reflect the use of animals for dairying. More re-

cently, they even used scientific methods to de-

tect traces of dairy fats on ancient pots. But 

none of these methods can say if a specific indi-

vidual consumed milk. 

Now archaeological scientists are increasingly 

using proteomics to study ancient dairying. By 

extracting tiny bits of preserved proteins from 

ancient materials, researchers can detect pro-

teins specific to milk, and even specific to the 

milk of particular species. 

Where are these proteins preserved? One criti-

cal reservoir is dental calculus - dental plaque 

that has mineralized and hardened over time. 

Without toothbrushes, many ancient people 

couldn't remove plaque from their teeth, and so 

developed a lot of calculus. This may have led to 

tooth decay and pain for our ancestors but it 

also produced a goldmine of information about 

ancient diets, with plaque often trapping food 

proteins and preserving them for thousands of 

years. 

Now, an international team led by researchers 

at the Max Planck Institute for the Science of 

Human History in Jena, Germany and the Na-

tional Museums of Kenya (NMK) in Nairobi, 

Kenya have analyzed some of the most chal-

lenging ancient dental calculus to date. Their 

new study, published in Nature Communica-

tions, examines calculus from human remains in 

Africa, where high temperatures and humidity 

were thought to interfere with protein preser-

vation. 

The team analyzed dental calculus from 41 

adult individuals from 13 ancient pastoralist 

sites excavated in Sudan and Kenya and, re-

markably, retrieved milk proteins from 8 of the 

individuals. 

The positive results were greeted with enthusi-

asm by the team. As lead author Madeleine 

Bleasdale observes, "some of the proteins were 

so well preserved, it was possible to determine 

what species of animal the milk had come from. 

And some of the dairy proteins were many 

thousands of years old, pointing to a long his-

tory of milk drinking in the continent." 

The earliest milk proteins reported in the study 

were identified at Kadruka 21, a cemetery site 

in Sudan dating to roughly 6,000 years ago. In 

the calculus of another individual from the adja-

cent cemetery of Kadruka 1, dated to roughly 

4,000 years ago, researchers were able to iden-

tify species-specific proteins and found that the 

source of the dairy had been goat's milk. 

"This the earliest direct evidence to date for the 

consumption of goat's milk in Africa," says 

Bleasdale. "It's likely goats and sheep were im-

portant sources of milk for early herding com-

munities in more arid environments." 

The team also discovered milk proteins in den-

tal calculus from an individual from Lukenya 

Hill, an early herder site in southern Kenya 

dated to between 3,600 and 3,200 years ago. 

"It seems that animal milk consumption was po-

tentially a key part of what enabled the success 

and long-term resilience of African pastoralists," 

observes coauthor Steven Goldstein. 

As research on ancient dairying intensifies 

around the world, Africa remains an exciting 

place to examine the origins of milk drinking. 

The unique evolution of lactase persistence in 

Africa, combined with the fact that animal milk 

consumption remains critical to many commu-
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nities across the continent, makes it vital for un-

derstanding how genes and culture can evolve 

together. 

Normally, lactase - an enzyme critical for ena-

bling the body to fully digest milk - disappears 

after childhood, making it much more difficult 

for adults to drink milk without discomfort. But 

in some people, lactase production persists into 

adulthood - in other words these individuals 

have 'lactase persistence.' 

In Europeans, there is one main mutation linked 

to lactase persistence, but in different popula-

tions across Africa, there are as many as four. 

How did this come to be? The question has fas-

cinated researchers for decades. How dairying 

and human biology co-evolved has remained 

largely mysterious despite decades of research. 

By combining their findings about which ancient 

individuals drank milk with genetic data ob-

tained from some of the ancient African individ-

uals, the researchers were also able to deter-

mine whether early milk drinkers on the conti-

nent were lactase persistent. The answer was 

no. People were consuming dairy products 

without the genetic adaptation that supports 

milk drinking into adulthood. 

This suggests that drinking milk actually created 

the conditions that favoured the emergence 

and spread of lactase persistence in African 

populations. As senior author and Max Planck 

Director Nicole Boivin notes, "This is a wonder-

ful example of how human culture has - over 

thousands of years - reshaped human biology." 

But how did people in Africa drink milk without 

the enzyme needed to digest it? The answer 

may lie in fermentation. Dairy products like yo-

gurt have a lower lactose content than fresh 

milk, and so early herders may have processed 

milk into dairy products that were easier to di-

gest. 

Critical to the success of the research was the 

Max Planck scientists' close partnership with Af-

rican colleagues, including those at the National 

Corporation of Antiquities and Museums 

(NCAM), Sudan, and long-term collaborators at 

the National Museums of Kenya (NMK). "It's 

great to get a glimpse of Africa's important 

place in the history of dairying," observes coau-

thor Emmanuel Ndiema of the NMK. "And it 

was wonderful to tap the rich potential of ar-

chaeological material excavated decades ago, 

before these new methods were even invented. 

It demonstrates the ongoing value and im-

portance of museum collections around the 

world, including in Africa." 

 

 

Study: Dairy calves benefit from higher-protein starter feed 
Jan 26, 2021 

https://www.effinghamdailynews.com/news/local_news/study-dairy-calves-benefit-from-higher-protein-starter-

feed/article_7d831962-5ffa-11eb-9c8d-2b85d369aee9.html 

RBANA, Ill. – Dairy producers know 

early nutrition for young calves has far-

reaching impacts, both for the long-

term health and productivity of the animals and 

for farm profitability. With the goal of increas-

ing not just body weight but also lean tissue 

gain, a new University of Illinois study finds en-

hanced milk replacer with high crude-protein 

dry starter feed is the winning combination. 

“Calves fed more protein with the starter had 

less fat in their body weight gain, and more pro-

tein was devoted to the development of the 

gastrointestinal system, compared with the 

lower starter protein,” says James Drackley, 

professor in the Department of Animal Sci-

ences at Illinois and co-author on the study. 

“Our results say producers who are feeding 

calves a more aggressive amount of milk for 
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greater rates of gain should be feeding a higher 

protein starter along with that.” 

Producers typically feed milk replacer along 

with a grain-based starter feed to kick-start de-

velopment of the rumen ahead of forage con-

sumption. Yet the Journal of Dairy Science study 

is the first to specifically examine body compo-

sition changes, versus simple body weight, in re-

sponse to milk replacer and high-protein starter 

feed. 

Understanding where the nutrients go in the 

body makes a big difference. 

“If producers aren’t providing enough protein in 

the starter as the calves go through the wean-

ing process, they might be limiting development 

of the gastrointestinal system, which is needed 

to provide nutrients for the rest of the body,” 

Drackley says. 

Drackley and his co-authors started two-to-

three-day-old calves on one of three experi-

mental diets: a low rate of milk replacer + con-

ventional starter (18% crude protein, as-fed ba-

sis); a high rate of milk replacer + conventional 

starter; and a high rate of milk replacer + high 

crude-protein starter (22% crude protein, as-fed 

basis). Additional protein in the high-protein 

starter was provided by soybean meal, com-

pared with conventional starter, which was a 

mixture of wheat middlings, soybean meal, and 

corn, among other ingredients. The calves were 

weaned at six weeks of age, and were har-

vested at five or 10 weeks to determine body 

composition. 

“After weaning, the weights of the digestive 

system and liver were greater with the higher 

protein starter,” Drackley says. “It might be part 

of the reason why a slump in growth is often 

seen right around the time of weaning when 

calves are fed a conventional starter. The calves 

just don’t have the developed digestive system 

to be able to keep things going as they change 

from the milk diet to the dry feed diet.” 

He adds that calves fed the higher rate of milk 

replacer grew more rapidly and had more lean 

tissue, with less fat. 

“The low rate of milk replacer has been fairly 

standard, historically. It’s designed to provide 

the maintenance needs and a small rate of 

growth, and to encourage calves to consume 

the dry feed at an earlier age. But research has 

supported the use of higher rates, so we’re try-

ing to shift the industry towards rates of milk 

feeding we think are more appropriate,” Drack-

ley says. “Now we have good reason to point 

producers to high-protein starter, as well.” 

 

 

Ag and Dairy Fun Facts 
Jan 25, 2021 

https://www.lancasterfarming.com/farming/dairy/ag-and-dairy-fun-facts/article_c15e49da-620a-514d-b201-

473c62051a79.html 

ou might remember that catchy phrase 

from a televised public service an-

nouncement of a few years ago — 

“The More You Know…” 

As we move through the first quarter of 2021, I 

thought it might be fun to look at some dairy 

facts and trivia. One thing I learned in my re-

search is that Pennsylvania leads the country in 

the percentage of young agriculture producers 

(35 or younger). 

USDA census data show that we have 90,500 

producers, 12,598 that are classified as young 

(14.3%). Lancaster County has the highest num-

ber in the state and the country with 2,432. 

The age of farmers, overall, in the U.S. has been 

creeping up, but the good news is that there are 

also more young farmers than even just five 

years ago. 

And we talk so much about large, corporate 

dairy farms. Where do you think the two largest 
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dairy farms in the world are located? You might 

be surprised to learn they are both in China. 

I say “surprised” because we know China im-

ports a lot of dairy products. The largest farm is 

22.5 million acres and has a dairy herd of 

100,000 cows. Established in 2015, it is located 

in Heilongjiang. 

The second largest is the Modern Dairy in An-

hui, China, established in 2011 and milking 

40,000 cows on about 11 million acres. 

Rounding out the top 5 are three farms in Aus-

tralia. 

Jersey cows are undoubtedly the second most 

popular dairy breed in Pennsylvania. In 2019, 

Pennsylvania Jersey breeders registered 5,778 

animals with the American Jersey Cattle Associ-

ation, which ranks us sixth in the nation for reg-

istrations. The average herd size is 71 cows, ac-

cording to Jersey Journal. 

My kids grew up drinking raw Jersey milk from 

cows they milked every day. I know I am biased, 

and I do love all dairy breeds, but Jersey milk 

makes the best ice cream, in my opinion. 

There are some little-known dairy breeds in the 

commonwealth, as well. Specifically, we have a 

group of farmers and an association devoted to 

the Linebacks, a strictly American breed that 

has been around since the Pilgrims. It was de-

veloped by crossbreeding Holsteins and Jerseys 

and is characterized by a white line, or stripe, 

down the back. Imported to the U.S. in the late 

1830s, they were even used by P.T. Barnum in 

his circus. 

The other breed is the Dutch Belted dairy cow 

(different from the Belted Galloway, primarily a 

beef breed), known for its small fat globules 

which is often characterized as a naturally ho-

mogenized milk by its fans. Generally processed 

to sell in on-farm stores or local markets, some 

believe milk from the Dutch Galloway is easier 

to digest. 

Quite a few of the questions we receive in our 

office relate to the retail cost of milk. It is inter-

esting to look at milk prices across the U.S. and 

how they compare to median income. The aver-

age price of a gallon of milk in 1995 was $2.52. 

In 2019 it was $3.19, an increase of 26.6%. 

I thought it would be interesting to compare 

this to the change in median income between 

those two years. 

According to the Census Bureau, the median 

U.S. income in 1995 was $34,076. In 2019 it was 

$68,703, an increase of 100.6%. 

So median income has doubled, but the price 

U.S. consumers paid for a gallon of whole milk 

only increased by 26%. 

As a side note, the average price for a gallon of 

whole milk in Pennsylvania’s Milk Marketing 

Area 4 (Harrisburg and south-central areas) in 

2019 was $3.95 and the median income was 

$63,463. 

And we just had the first-ever virtual Pennsylva-

nia Farm Show! While few people admit it, 

many go to the show for the food court. So how 

did vendors compensate during a virtual show? 

Several examples of the creativity involved in 

the process are the potato doughnuts made 

available at several area grocery stores, and the 

Pennsylvania Dairymen’s Association mobile 

milkshake events. Other food vendors have 

generously made some of the food court favor-

ites’ recipes available online. 

The Pennsylvania Milk Marketing Board and 

staff work every day with many creative people 

involved in the dairy industry, from new farm-

ers to third generation milk processors. We ap-

preciate the countless hours of work put into 

planning and implementing the virtual Farm 

Show, the efforts of breeders to promote little-

known breeds with traits contributing to the ge-

netic diversity of our herds, and the work of our 

staff to monitor and protect our minimum pric-

ing system. 

 

 



Oklahoma Mom Files Lawsuit Against Hiland Dairy After Child Drank Recalled Milk 
January 22nd 2021, 6:08 pm 

https://www.news9.com/story/600b68e72085d90baea31ce1/oklahoma-mom-files-lawsuit-against-hiland-dairy-

after-child-drank-recalled-milk 

n Oklahoma woman is suing Hiland 

Dairy after her daughter allegedly con-

sumed contaminated chocolate milk 

produced by the Norman factory, court docu-

ments reveal. 

On January 17, Hiland Dairy issued a recall on 

the one-half pint of 1% low-fat chocolate milk, 

with the sell-by date of January 27 and the plant 

code 4025, saying it contained food-grade sani-

tizers. 

According to court documents, the child was 

admitted to SSM Health St. Anthony Hospital in 

Oklahoma City on January 15. While at the hos-

pital, the girl was given and drank the recalled 

milk. 

The plaintiffs claim the child “suffered serious 

and disabling personal injuries” as a result of 

drinking the milk. The plaintiffs are seeking in 

excess of $75,000 in damages. 

“Yesterday, our firm filed a lawsuit in federal 

court on behalf of Alicia Diederich, whose 16-

year-old daughter was injured after consuming 

contaminated chocolate milk while she was a 

patient at St. Anthony Hospital. The litigation 

process will allow our client to determine why 

this error occurred and to ensure it will not hap-

pen again. We are praying for a full recovery for 

our client, as well as all others affected by this 

incident," said a representative of Maples, Nix 

& Diesselhors. 

The lawsuit can be read in full here: 

At SSM Health St. Anthony Hospital, the safety 

of our patients is a top priority. Over the past 

weekend when we learned of the unexpected 

illness of a number of patients on three patient 

care units, we immediately began an investiga-

tion into the cause. We isolated the potential 

cause of the illness to chocolate milk consumed 

by these patients. As a result, immediate ac-

tions were taken to remove all milk throughout 

the facility. The supplier of the milk, Hiland Di-

ary, was notified, and we also engaged the Ok-

lahoma State Department of Health who con-

ducted a thorough investigation. As a result, Hi-

land Diary issued a product recall yesterday. 

Fifty patients on three patient care units, all mi-

nors, consumed contaminated milk. After a 

medical evaluation of each patient and based 

on the severity of their symptoms, twenty-eight 

were transferred to Oklahoma Children’s Hospi-

tal to be evaluated and monitored by a pediat-

ric gastroenterology specialist. 

Our thoughts are with the children and their 

parents impacted by this unfortunate event, 

and we are communicating all updates to the 

patients’ parents as we have more information. 

We encourage school administrators and other 

businesses who may have received the im-

pacted Hiland Dairy product to follow the rec-

ommendations issued in the recall by Hiland 

Dairy, and for those who believe they may have 

consumed the contaminated product to seek 

immediate medical attention. 
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KP Food Authority Discards Over 400 Litres Adulterated Milk 
21st January 2021 | 05:03 PM 

https://www.urdupoint.com/en/pakistan/kp-food-authority-discards-over-400-litres-ad-1147491.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 21st Jan, 2021 ) :The Khyber 

Pakhtunkhwa Food Safety and Halal 

Food Authority along with the Food and Live-

stock Department, Thursday conducted crack-

downs across the province against adulter-

ated food items and discarded over 400 litres of 

adulterated milk. 

As per the directives of Director General Khyber 

Pakhtunkhwa Food Safety Authority Sohail 

Khan, teams inspected dairy shops in DI 

Khan and took samples of 200 liters of adulter-

ated milk and discarded. 

A dairy shop in Abbottabad was sealed and 

more than 100 liters of substandard milk was 

wasted. 

In Swat 120 liters and in Mardan 70 liters of 

substandard milk was discarded. 

During the operation in Haripur Bazaar, three 

shops were sealed for having expired and un-

healthy items. A hotel in Lower Dir and a shop 

in Lakki Marwat were also sealed due 

to poor hygiene. According to the Food Safety 

Authority, 70kg of unhealthy tea leaves and 

50kg of unhealthy and expired food items were 

destroyed in Nowshera. 

 

 

Hiland Dairy recalls batch of chocolate milk, saying it may contain food-grade sanitizers 
January 19, 2021 

https://edition.cnn.com/2021/01/19/us/hiland-dairy-recall-trnd/index.html 

 
 batch of chocolate milk has been re-

called after it was discovered that 

some could contain food-grade sanitiz-

ers. 

Hiland Dairy is recalling half-pint, 1% low fat, 

chocolate milk, sold in small cartons, produced 

in Norman, Oklahoma, the company said in an 

announcement. Consuming food-grade sanitiz-

ers could cause illness. 

Affected products were distributed to these ar-

eas, according to the announcement: 

Oklahoma City, Oklahoma, metro area 

Western Oklahoma 

Dallas 

San Antonio, Texas 

Tyler, Texas 

The sell-by date fs January 27, 2021, and only 

products with the plant code #4025 are in-

volved. 

In total, eight cases were affected, though Hi-

land Dairy is recalling all of the product with the 

January 27 date, the company said. 

"Hiland Dairy initially learned of a potential is-

sue and then confirmed after internal quality-

control testing. The company promptly con-

tacted the US Food and Drug Administration 
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(FDA) to initiate the product recall," the com-

pany said. 

Food grade sanitizers are often used to clean 

surfaces touched by food. They often contain 

harmful chemicals that should not be con-

sumed. 

 

 

Third Dano milk powder brand offers ‘double the nutrients’ 
January 17, 2021 

https://www.thedailystar.net/business/news/third-dano-milk-powder-brand-offers-double-the-nutrients-2029029 

anish dairy giant Arla Foods has 

launched a third brand of powdered 

milk targeting middle-income people, 

saying it would enable meeting vitamin and cal-

cium needs.  

Dano Growth Shakti is said to be fortified with 

double the vitamin D, calcium, minerals, protein 

and milk fat to enhance its taste. 

Its market arrival coincides with mothers in the 

country having become overly cautious about 

the nutritional needs of their growing kids. 

Dano Growth Shakti's 500gm packets are priced 

at Tk 280, falling midway that of the two exist-

ing products which have a ubiquitous market 

presence. 

Dano Power of the same quantity is priced at Tk 

300 while Dano Daily Pushti Tk 230. 

"Before launching the product, Arla's nutrition-

ists and food scientists carried out a one-year 

long research in a lab in Denmark to ensure 

proper nutrition for Bangladeshi consumers," 

said Galib Bin Mohammad, head of marketing 

at Arla Foods Bangladesh. 

"The product is priced within the reach of mass 

people and we are very hopeful it will meet 

consumers' nutrition and taste," he added. 

Like the other two of Arla's products, Dano 

Growth Shakti is also produced in Denmark and 

packaged at its factory in Gazipur. The factory 

employs over 200 people. 

The Scandinavian producer of dairy products 

operating in Bangladesh since 1961 also plans 

to address nutritional needs of adults with the 

new products. 

Citing a study of British market research com-

pany Kantar, Mohammad said one out of every 

three milk consuming household in Bangladesh 

use products of the Dano brand. 

He said over 1 crore people consume the Dano 

brands of milk powder every month.  

 

 

Covid 19 coronavirus found in ice cream made in China from NZ milk powder 
16 Jan, 2021 02:05 AM 

https://www.nzherald.co.nz/nz/covid-19-coronavirus-found-in-ice-cream-made-in-china-from-nz-milk-pow-

der/FHZI6HLSKDJZ6O6ZRP64KM7BN4/ 

ce cream made in China with ingredients 

from New Zealand and the Ukraine has 

been contaminated with Covid-19 in what 

experts describe as a "one-off". 

Health officials in the Chinese municipality of 

Tianjin report that three samples of the ice 

cream returned a positive Covid-19 test. 

However, the infection is thought to be a "one-

off" and there is said to be no cause for alarm. 

The ice creams in question are produced by 

Tianjin Daqiaodao Food Company, using New 

Zealand milk powder. 
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The company has sealed and contained all its 

products after the tests found the virus in the 

ice cream this week. 

"It's likely this has come from a person, and 

without knowing the details, I think this is prob-

ably a one-off," Dr Stephen Griffin, a virologist 

based at the University of Leeds, told Sky News. 

"Of course, any level of contamination is not ac-

ceptable and always a cause for concern, but 

the chances are that this is the result of an issue 

with the production plant and potentially down 

to hygiene at the factory." 

The expert says the cold temperature, com-

bined with the fat content of the ice cream, 

could be to blame for the virus' "survival" in the 

samples. However, Griffin stressed there was no 

cause for alarm. 

"We probably don't need to panic that every bit 

of ice cream is suddenly going to be contami-

nated with coronavirus," he added. 

The Ministry for Primary Industries said it was 

not aware of any evidence that New Zealand 

milk powder was the source of Covid-19. 

"In many instances, reports of SARS-CoV-2 de-

tected on food or food packaging are not spe-

cific as to how the virus was identified, what 

amount of virus was found and whether the vi-

rus was viable and infectious," the ministry said. 

"The scientific literature and experience of 

global public health authorities is that transmis-

sion by airborne droplets and aerosols is the 

dominant pathway for COVID-19 infection. The 

risk of transmission by food is considered very 

negligible." 

The company's 1662 employees have report-

edly been placed in quarantine. 

According to local authorities, the company 

manufactured 4836 boxes of the ice cream, 

2089 of which had been sealed away in storage. 

A total of 935 boxes of the ice cream, out of 

2747 boxes that entered the market, were in 

Tianjin. Only 65 were sold to markets. 

Authorities have issued a warning for any resi-

dent who may have bought the ice cream, ask-

ing them to report their health and their move-

ments within the community. 

 

 

Crackdown Against Adulteration Milk Continues 
Sat 16th January 2021 

https://www.urdupoint.com/en/pakistan/crackdown-against-adulteration-milk-continues-1142960.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 16th Jan, 2021 ) :The Khyber 

Pakhtunkhwa Food Safety and Halal 

Food Authority in a joining crackdown with 

Food and Livestock Department, conducting a 

full-fledged campaign against adulteration of 

milk and discarded more than one thousands li-

ters adulterated milk across the province. 

Food Safety Authority team in Dera Ismail 

Khan took samples from various milk tankers, 

which were checked by the Livestock Depart-

ment's mobile lab, and more than 1,000 liters of 

substandard milk were discarded when adulter-

ated. 

Director General Khyber Pakhtunkhwa Food 

Safety Authority Sohail Khan said that the cam-

paign has been launched under the direction of 

Food Secretary Khushal Khan, with the aim of 

ensuring the supply of quality and unadulter-

ated milk to the people of the province. 
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Dr Azmatullah Wazir, Director Operations, Food 

Safety Authority said that operations were also 

carried out in other districts of the province 

against adulteration of milk. 

In Swat, Kanjo Township, Gharibabad and other 

areas were also inspected for milk quality in 

various dairy shops and more than 150 liters of 

milk was discarded after adulteration was found 

in the milk samples. 

According to Dr Azmatullah Wazir, during the 

operation in Nowshera, the food safety team 

recovered more than 20 kg of prohibited items 

like Pan, Gotka and Energy Drinks and stale 

chicken, which were discarded. 

Similarly, more than 150 liters of expired soft 

drinks were recovered and destroyed in Lakki 

Marwat. Operations were also carried out in 

Tarnab, Jhagra and Ring Road areas of Pesha-

war, where more than 25 liters of stale edi-

ble oil was discarded. 
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